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Author Guidelines
Alexander Research and Academia Bulletin is a quarterly scientific journal that publishes
articles on a range of topics related to Cyprus and current affairs. The articles inform about
trends, challenges, problems and opportunities. The present issue is dedicated to searches and
revisions in the period when distances are growing, in the era of COVID - 19. Articles
submitted for publication must be original and not published elsewhere.

Submission Procedure
Articles must be submitted to bulletin@alexander.ac.cy. If you encounter any difficulties,
please do not hesitate to contact the Editor-in-Chief at c.christodoulides@alexander.ac.cy.

Article Structure
The articles should be between 600 - 1000 words.
Articles should be written in Greek or English language.
Videos, photos, tables and graphs can be submitted along with the articles.
Send files in a Word document file, 1.5-spaced lines, Times New Roman font, size
12.
The pages should be numbered.
Send an abstract of the article, which does not exceed 100 words. The abstract should
be at the beginning of the article, on the first page, after the author's name.
The bibliography should be at the end of the article. In the case when the version
listed in the bibliography is also available on the internet, the link should be added in
the end.

7

Alexander Research Academia Bulletin

/ able of Contents
/ able of Contents ........................................................................... 8
........................................................................................................................ 9
Message from the editor ........................................................................................................ 10
The State of Play of the Fashion Industry – Pantelis Panteli ............................................. 11
–
.............................................................................................................. 15
Weave to the Future – Marianna Penga .............................................................................. 20
–
.......................................................................................................................... 23

8

Alexander Research Academia Bulletin

COVID-

H

9

Alexander Research Academia Bulletin

Message from the editor
This edition could only breathe into the treacherous pace of the COVID-19 pandemic. Lives
and everyday life almost everywhere have changed.
This issue discusses the topic of equality, just protection and treatment against the Law, an
article by Law Lecturer Andreas Prodromou who suggests that the European Court of Justice
has ruled that any adverse treatment in similar cases constitutes a violation of these
principles.
Costas Christodoulides, Director of Alexander Research Centre and researcher Antonis
Mappourides present a part of the findings of the research project «The use of Social Media
and the Internet by Cypriot young High-school and University Students” which was
sponsored by the Cyprus National Addictions Authority, the Cyprus Youth Board and the
Hellenic Bank. Addiction to Social Media is identified through the implementation of pioneer
to Cyprus methods. Addiction, as shown negatively affects welfare and wellbeing of young
people in the same manner like substance addiction does. Young Cypriots are seemingly
ranked among the top users in the world across daily hours of Social Media use. The Student
Research Committee of the Alexander College supported the research team of the project
thus gaining valuable insights into real projects and new skills.
The connection of design science and especially fashion design with technologies and
revolutionary developments in the field in the age of pandemic, is scrutinized by the Senior
Lecturer of Design and Fashion, Pantelis Panteli who shares new ideas, posing challenges to
certain paradoxes of the contemporary landscape.
Finally, senior lecturer in textile design Marianna Penga highlights the traditional Cypriot art
of textiles and “voufa” which as she argues are endangered in the age of modernity. She
develops a new approach of traditional art and techniques within the framework of the
modern and complex technological achievements, celebrating the role of traditional craft role
in the lives of people and societies.
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The State of Play of the Fashion Industry
Pantelis Panteli 1

Abstract
As humanity travels further into the 21st century, living economic uncertainties, a
COVID-19 pandemic and experiencing the fourth industrial revolution, our
understanding and use of technology is becoming more of a second skin, rather than an
aid for our everyday use. In the last two decades we have witnessed an accelerating
invasion of technology, whether it has been in everyday use of appliances or whether it
has been in our day-to-day social networking. One thing is certain, active wear and
comfort clothes are the market to be in at the moment, and for the foreseeable future.
But the unanswered question still remains as to how brands will carry on creating and
experimenting without losing their identities, their audience, and most definitely
without losing the social status their brands provide. This article examines ideas on the
challenges of the contemporary relationship between designers and scientists.
Most people rely on technology for almost everything, and wait in anticipation for the next
piece of technology to excite us. In his 1954 essay ‘The Question Concerning Technology,’
Martin Heidegger argued that technology is the highest danger that we face, subjecting us to
the risk of reducing our natural life in the world to the artificial and technological modes of
objectification and reification. I have to wonder what he would say today. Bernard Stiegler in
his 1994 book Technics and Time, Volume 1: The Fault of Epimetheus argued against
Heidegger that human life has always been irreducibly technological, an extension of
technology itself (what Stiegler called “prostheticity”). It is only natural that our clothes, which
express and extend who we are, “our second skin” follows and takes a leap into the next
generation of technology.
Scientists have been collaborating with fashion designers to create items of apparel that are
both functional and aesthetically pleasing, creating items that will be novel, and incorporate
them into our everyday life. In just a few years you will be wearing outfits with wearable
electronics, and intelligent fabrics which will be able to tell you about the weather, the way you
feel, your degree of health and well-being, change shapes and colour, self-clean, grow, charge
your Mobile, laptop, play music, and project messages. Sportswear seems to have taken the
1
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lead so far. Are we ready to assume the fashion of tomorrow? There is a phrase designer use:
“Fashion changes when the world needs it to change.” And the world is changing fast and needs
fashion to change its old ways of thinking and come up with new solutions without huge
seasonal waste piles, environmental pollution and the economic repercussions it has created.
Technology has turned the fashion industry upside down, and it is probably the best time to be
a fashion designer, being part of the greatest shift within fashion for decades.
How will all this technology change the future and face of fashion and luxury brands? Are we
ready for high-tech clothing to take over our wardrobes? Will people become part of this
technology? Or become absorbed into technology or are just the extending technology itself?
Only time will reveal this as for now we can only speculate. We can see much that is happening
around us, some technologies are already here, and some will arrive imminently. The next few
years will be ground breaking and interesting. We live in a world of fast pace, fast production,
fast and easy money, an age where everybody wants their 15 minutes of fame. This is the age
of selfies, personal entitlement, and self-centeredness is just our new norm. Boredom seems to
be its prevailing mood: we bore easily and we drain just as easily.
There is no denying that the internet and social platforms such as Facebook, Instagram,
Pinterest, tick tock, Twitter and many more have changed the way we shop, or more
importantly re-shaped businesses marketing strategies. They have given young designers and
small business a voice and the consumer an opinion. All major fashion houses and companies,
small or large, have leaped on the opportunity of free advertising, or with a small amount (a
fraction of the price of regular magazines), extra promotion. While living the worst recession
of our generation, not every business can withstand the high costs of TV, magazines and bill
boards advertising. The App platforms, are in most cases free, and work with social
networking, which can help anyone starting a business today, and promote their work from the
comfort of their living room. This way, the business companies build a trust and bond, with
their consumers, giving them an insight into the history of the actual brand. This has helped in
the abusive attitude towards the production workforce in Third World counties from major
fashion brands, although it has not been eradicated. Consumers have benefited from lower
product prices, and more affordable clothes because of the vast amounts of money saved by
businesses who employ alternative means of advertising. Another great benefit is that every
type of fashion brand has been made accessible at the click of a button, and has allowed
designers to access and reach a wider spectrum of consumers. With Fashion Week cancelled
across the globe designers have taken the opportunity to engage in creative social advertising
12

Alexander Research Academia Bulletin

through films and videos, establishing on line publications, leading to a great deal of
uncertainty over the show’s future. On line shops have enjoyed a great deal of success and
witnessed an increase in sales by posting daily on social media platforms. Smartphone’s and
the technology they provide, have also been a great influence on the fashion industry, enabling
them to use apps available to reach a far wider consumer base. Apps such as Whispis, Trades,
Slyce, Metail, and many other platforms have helped the fashion industry to move forward into
the next generation’s wardrobes. But with lock downs and movement restrictions in the wake
of Covid-19 has meant fashion industries having to produce a year before the actual clothes hit
the market. How will this protect the vast financial implications this has on the small
companies? Is bespoke fashion the future? Only in the last few months we have seen large
colossal brands declaring bankruptcy. How will the smaller brands survive? Will the constant
creation of apps save the day? Will there be a need for new collections? One thing is certain,
active wear and comfort clothes are the market to be in at the moment, and for the foreseeable
future. But the unanswered question still remains as to how brands will carry on creating and
experimenting without losing their identities, their audience, and most definitely without losing
the social status their brands provide.
Scientists know that their ideas are pioneering and will definitely help to re-shape and re-define
the world of fashion and the technology of tomorrow. But how these products will enter our
lives and create the need to incorporate them in our everyday lives still remains to be seen.
There are a lot of factors that need to be considered first, like personalities, expression and the
understanding that our clothes are an extension of who we are. People, I suggest, are individuals
with their own personal characters and don’t need or want to be conformist. People need to
know that wearing the technology and data presented to has a meaningful purpose which will
improve life and well-being, while respecting privacy. People are creatures of habit in their
everyday life, so scientists need to understand and predict how individuals interact with
technology. They need to understand style and aesthetics, and how the consumer shops.
Nobody wants to be walking around wearing a computer or wires attached to their clothes. This
is why science needs to look and collaborate with designers for their creative ideas, and their
understanding of style and how to incorporate technology into the world of fashion. Scientists
know all too well that if their technology stands a chance in becoming part of our lives
tomorrow, they need to get the technology into the fashion designers collections, and on to the
catwalks of the Couture and Prêt-à-Porter shows so they can start to streamline. On the other
hand, this is not a one-way deal, but rather of mutual benefit. Designers also know that if they
13
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are to preserve and keep on breaking the boundaries of design and fashion technology is the
only way to go, especially if they are to keep the future of fashion exciting. Designers have
been waiting and searching for a long time to discover what will be the future evolution of
fashion. With constant attacks from countries like China, in terms of price cuts and cheaper
labour, they need a new path to carry on selling the dream of novelty, and avoid falling into the
trap of just repeating clothes and of becoming what they fear most, just another company which
produces and sells “fast fashion”!
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Weave to the Future
Marianna Penga 1

Abstract
Traditional crafts of the past have paved the way to a textile future. Craft should be
celebrated. Technological advancement may have begun with people like Jacquard and
moved to the digital age of Nanotechnology, but craft still holds the magical essence for
many creatives. Technological advancement, promises a window to the future, offering
new approaches to creating, using and disposing of textiles.

‘What is textile design?’ It is a creative field that embraces both fashion and interior design, a
visual world that promises innovation and craftmanship.
So, ‘what are textiles?’ Everything from woven, printed, knitted, embroidered, manipulated,
laser cut or appliqued, textile design, is an art that occupies our homes, furnishing interiors or
fashioned into clothing. It is the creative process of designing fabrics for decorative, aesthetic,
artistic or functional purposes that continually reinvents itself.
Textiles have been a fundamental part of human life from the primal need to cloth the body to
keeping it warm, since Neanderthal times or Adam and Eve. The first materials used were made
from animal skins, furs, leaves etc.
Many early textile pieces dating back to prehistoric times, were made of felting; the process by
which wool fibres, interlock through friction to create a solid surface. It offered great insulation,
warmth and was lightweight.
Other natural fibres like, flax, cotton and silk, were spun into yarn to create woven textiles.
Weaving is a technique used in textiles for fabric production. It consists of intertwining two
yarns at right angles to form a fabric. Fabric is usually woven on a loom. The earliest evidence
of woven materials dates back to ancient Egypt and Greece as depicted on pottery artefacts. By
700 AD, horizontal and vertical looms could be found in Asia, Africa and Europe.
The Incas of Peru and Navajo Indians are rich in weaving traditions that date back to the 10th
century. They used weaving as a form of communication, a way of recording their knowledge
and pass the stories and ideas to the next generation. The Navajos worked on upright looms,
weaving patterns that exhibit great symmetry, which is thought to embody traditional ideas
about harmony. Usually made in black, white or grey, a limited amount of dyeing was used,
with roots, herbs, and minerals from the rich soil of the area, primarily producing dark colours.
Peruvians used the backstrap looms, among the simplest and oldest form of weave, made of
wood, bone and strings, depicting scenes of everyday life, mythological creatures, animals and
humans, very festive and colourful.
“The past is not dead, it is living in us, and will be alive in the future which we are now helping
to make”. William Morris (1834-1896)
1
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The art of weave with a handloom, is a dying craft in today’s modernity. Cypriot traditional
loom weaving was at its height over a century ago, when every household owned a loom and
women made their own clothes and other household items, including their dowry. The colourful
cotton weaves of the Phyti village in Paphos, called ‘Fythkiotika’, is a characteristic type of
Cypriot traditional craft. A weaver takes separate coloured threads of blue, red, green, orange
and yellow and inserts them with her fingers across the warp, while counting to make a design,
just like learning to play the strings of a guitar. The outcome is impressive.
Craft should be celebrated. Technological advancement may have begun with people like
Jacquard (1752-1834) and moved to the digital age of Nanotechnology, but craft still holds the
magical essence for many creatives.
In the 18th century Joseph Marie Jacquard was to revolutionise the weaving industry by creating
the first programmable loom. This automated, mechanical loom that used a series of punched
cards to weave a repetitive pattern of threads, gave way to the more laborious, time consuming
process of counting threads and hand weaving.
“Being creative is not so much the desire to do something as the listening to that which wants
to be done: the dictation of the materials.”, Anni Albers (1899-1994).
Anni Albers was a textile designer, during the Bauhaus in 1920s. Craft was at the essence of
the Bauhaus teachings, promoting functionalism and experimentation with materials, devoid
of decoration. To become a designer, you had to learn the craft of your specialist area and then
consider your approach to design. This is the dogma for many design schools today. Learn the
rules to break the rules. Anni blurred the lines between traditional craft and art. She
experimented with new materials for weaving, as encouraged by Gunta Stölzl and became a
bold abstract artist. She used geometrical shapes and solid colors, incorporating metallic
threads, horsehair and traditional yarns, while using raw materials and components of structure
as a source of design and beauty in her weaves and wall-hangings.
Traditional crafts of the past have paved the way to a textile future. “The enormous changes in
technology bring new opportunities to craftspeople”, as John Makepeace said in 2019
COLLECT, international art fair. There is no doubt that craft should be the starting point for
any designer. One cannot run without learning to walk. Craft and technology interrelate. A
designer must learn the past to design the future.
Digital technology holds unlimited possibilities and expands creative freedom. It pushes what
is possible in unlimited ways. This is the case for Nancy Tilbury of Studio XO. Tilbury is a
pioneer of new media and high-tech materials, merging fashion and technology. “It is about
making science fiction, science fact”, she says in ‘The Next Black - a film about the Future of
Clothing’, 2014. She creates smart fabrics, a digital couture experience, creating garments that
are interactive and evolving.
The driving force behind Despina Papadopoulos work is to connect people with their
surroundings and each other, through technology. She “experimented with weaving conductive
threads in a Jaquard loom, producing fabrics for fashion and interior applications that are
capable of transmitting electronic signals”, pp.39, “Textile Visionies”, 2013. This digital
interaction promotes a synergy between technology and textiles.
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Technological advancement, promises a window to the future, offering new approaches to
creating, using and disposing of textiles. Chemists are now producing fibres from natural
sources, changing their structure to produce superior properties. They develop microfibers and
nanotechnology, which can produce fabrics with advanced properties that can react to the
environment in various ways.
Creatives have come full circle. Nature, craft and technology, when in conversation can ‘weave
to the future’.
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