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EDITORIAL
It is rightfully highlighted that the COVID-19 pandemic can be thought as the principal problem of an entire
generation of designers (Strategic Design Research Journal, Part 2, 2021). In Higher education too, including
design education, a quarter of a billion of students have been forced to disrupt learning due to COVID-19. Among
the ultimate challenges for governments were “how to mitigate learning losses, how to deploy remote learning,
how to safely reopen educational institutions and how to ensure that underrepresented, vulnerable and
disadvantaged learners are not left behind” (Directorate-General for Education, Youth, Sport and Culture,
European Commission, 2021).
This special issue of the Bulletin is dedicated to Education and Design Learning. Has the passion of learning and
teaching been reduced due to the COVID-19 pandemic and subsequent restrictions? Evidence show that Higher
Education settings used information and communication technologies to positively impact learning for students,
faculty and staff. Experiences differ just like in real life. Despite the psychological and social cruelty of the
pandemic; the interruption of face-to-face learning and academic life as we used to live it or expected it to be;
passionate learning has found many ways of expression.
The papers contained in this special publication are centered around learning and the design discipline. They
illustrate that contemporary uncertainty due to the COVID-19 pandemic and relevant restrictions can be seen as
the root cause and opportunity for adaptation and transformation of designers, scholars, researchers and students.
New ideas and innovative means are generated which coexist with old and valued approaches in order to facilitate
an unprecedented shift to new conditions in teaching, working, producing, communicating.
Kyriakou A., concentrates her focus on examining the treasured role of Creative Practice as a Prospect for SelfTherapy During the Covid-19 Pandemic. The author offers insights on the use of the medium and experimentation
as a vital part of the designer’s creative process which can contingently create favourable grounds for self-therapy.
The act of experimenting, she stresses, is like an exploration of possibilities, impossibilities and limitations, and
it entails freedom as it gives the ability to the designer to become the author of her work. This type of freedom
and authorship which can ignore rules and anticipate any potentials is very valuable for the mind, especially when
the mind is bound to fear, uncertainty and confinement, as is the current case with the pandemic. The practice of
exploring possibilities through unplanned processes and applications of media which lead to unknown actions and
end results can be a healing activity for the designer as it offers excitement and enthusiasm, and the prospect of
what it is to come calls for a dose of thrill and pleasure.
Effie Toumazides Katchis discusses the notions of positive and negative space which determine the composition
of artwork. Positive space is described as the parts of artwork that show areas or subjects of interest. Negative
space is the parts of artwork around the subjects of interest. Katchis, challenges the traditional understanding of
negative space as white page or a symbol of the gap that is created through adding the positive images. She
ascribes to the view that just as it would be difficult to appreciate music if it wasn’t for silence, negative space in
graphic design provides the eye with a place to “rest” between important information, while also creating rhythm
and structure. The author substantiates her argument in favour of negative thinking by demonstrating some
original pieces of her work inspired by the social implications of the COVID-19 pandemic.
The work presented by Voulgaris P., examines how the remarkable effect of the COVID-19 pandemic has resulted
in various changes particularly in how educators in graphic design have responded to this evolving environment.
He points that educators should consider the diversity embedded in the experience while teaching the students of
now. The concern of graphic design students should be about changing their mindset and adapt to the changing
scenario of the worldwide crisis with effective and imaginative interventions that they are capable of bringing to
light. The role of graphic design students as digital thinkers has become crucial in periods where there has been a
sudden shift to the digital world as there has been restriction and social distancing introduced for the prevention
of the disease. The author identifies an evolving need for practical skills in craft as well as the printing of 3D face
shield and the production of facemasks. The designers are thereby bestowed with the duties of contributing with
their creativity and imagination. The graphic design and visual communication students of now require practical
skills to extend their support.
Pallecaros M., in her sensemaking investigation “The Future of Graphic Design” elaborates the argument that
human behaviour, social change, environmental concerns, health and safety issues, and advancements in
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technology have transformed the face of graphic design in a competitive and evolving environment. Analysing
the results of an online survey, she comes to the understanding that the transition from social inactivity to a slight
resurgence has not fazed the public’s habitual handling of tangible products to a great extent: even though public
spaces have been adapted to safeguard the public’s wellbeing, the reaction to handling 3D and printed material
has somewhat varied according to demographics. Pallecaros offers intrinsic insights to new trends in design and
design products such as business cards and an identified tendency of the younger generations to prefer digital
products. The author proposes that despite the fact that designers cannot ignore progression or abandon tradition
altogether, common ground can be found. Perhaps an amalgamation where technological demands and
conservation unite, preserving values yet paving way for efficient and cost-effective solutions.
Penga M., continues her stimulating quest for solutions which contribute to Sustainability in Textile Design. Her
ideas are underpinned by the principle that materials have a critical impact on the current state of the environment.
They are a starting point for change and a valuable commodity for farmers, designers, the manufacturing industry,
consumers and recyclers. In this sense, the author exemplifies new needs and technologies for recycled, organic,
and bio-fabricated materials and among others for compostable materials that can be produced with minimal raw
materials, toxins and water. She introduces the work of fashion pioneers who draw inspiration from nature to
create unconventional materials with the introduction of technology.
Christodoulides St., reviews «Art Market 2021» offering insights of a significant market transformation in artwork
and antiquities. During the COVID-19 challenging era, online sales have immensely increased. Digital innovation
has emerged through the negative impact of the pandemic on the global market. Security, transparency and
comprehensive information in online viewing rooms have been tested with absolute success. Auction houses,
galleries and traders will invest the most in them. Finally, more and more millionaires are investing in works of
art, either out of love for art, or because they see it as a safe investment.
Lastly, Christodoulides C. attempts to identify how teaching staff in Cyprus adjusted teaching methodologies
during 2020 COVID-19 restrictions and what their expectations were in regards to intended learning outcomes of
their students. He argues that this is a fundamental issue in case COVID-19 restrictions and on-line learning is
extended in the future. Aside to lectures, academics employ discussions and assignments to raise interest of
students to the distant learning content. Academic personnel reported negative impact of COVID 19 to their
quality teaching at least to some extent. This may be related to the non-optimistic expectation that fewer students
are expected to acquire intended learning outcomes in comparison to 2019-2020. A more optimistic eye on results
of the author’s research outcomes show that there is room for new teaching methods to be embraced such as
flipped learning and break out online rooms for collaboration.
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experimentation embodies a practical action of
investigational manipulation of materials, tools,
processes and techniques. It rests a lot on the
creation and invention of new things, on
combination, chance, error, and coincidence. It is the
‘trying out’ of conceptions together with materials,
and in this process, there are numerous possibilities
– and impossibilities can be made possible and
restrictions can be ignored. It can be said that
sometimes experimentation for designers is like
playing. It is comparable with a child when she
plays, where she invents what she plays while she
plays; similarly, a designer invents what she creates
while she creates. It is important to highlight here
that for the designer, art making is not only the
finished work but also the process of getting there.
Therefore, experimentation as playing, being an
essential process to reach the production of design,
provides a gratifying and challenging venture for the
designer, as she does not know what possibilities the
process will bring along. One can endorse that the
very act of experimentation (that which actually
comes out) is spontaneous, unplanned and
frequently accidental, even though the designer
typically has a rough plan in mind. The act of
experimenting is like an exploration of possibilities,
impossibilities and limitations, and it entails
freedom as it gives the ability to the designer to
become the author of her work. This type of freedom
and authorship which can ignore rules and anticipate
any potentials is very valuable for the mind,
especially when the mind is bound to fear,
uncertainty and confinement, as is the current case
with the pandemic. The practice of exploring
possibilities through unplanned processes and
applications of media which lead to unknown
actions and end results can be a healing activity for
the designer as it offers excitement and enthusiasm,
and the prospect of what it is to come calls for a dose
of thrill and pleasure. The painter Lucian Freud said:
“I think half the point of painting a picture is that you
don’t know what will happen. Perhaps if painters did
know how it was going to turn out they wouldn’t
bother actually to do it” (Gayford, 2010, p. 83). This
statement enhances the assertion that the process of
art making and the experience of the medium as
experimentation and playing, creates feelings of
pleasure and a certain degree of expectancy of how
and what the design will reveal. Thus, it can be
maintained that the creative process, besides aiming
for communication, also promotes pleasure and
enjoyment, and the attempt to factually turn a mental
image or an image of reality into a material picture,
all these in effect might afford healing benefits for
the designer.

Creative Practice as a
Prospect for SelfTherapy During the
Covid-19 Pandemic
Angela Kyriakou
Department of Design, Alexander College, Cyprus

Abstract The Covid-19 pandemic has been
globally affecting people for almost two years now.
Many people have been psychologically
overwhelmed by this, and isolation at home and
social distancing have accentuated emotional
distress. This has influenced all ages and especially
adolescents and young people who have to confront
reality in different ways than the young people of
previous generations. In this article, I will offer a
brief account of what creative practice in art and
design encompasses and discuss why this practice
can be taken as an opportunity for self-therapy
during the current pandemic and the hardships it
brings with it.
Keywords Creative practice, self-therapy, Covid19, psychology, pleasure

1. Introduction
A designer, just like an artist, may wish to create for
several reasons. In the first place, she might simply
have the desire to create for the sake of creation
without any special purpose entangled in this
activity. Beyond creating for the sake of creation and
the desire to represent something, the creative
practice involves many other endeavours like
exploration, experimentation, practice with a variety
of media and processes as well as understanding and
communication, among others. Therefore, the
creative practice is a combination of physical labour
and vigorous mental activity.

2. The creative process as selftherapy
Along with conceptual skills, the use of the medium
and experimentation with it constitute a vital part of
the designer’s creative process and it can
contingently create favourable grounds for selftherapy. This first argument in support of this claim
is explained as follows. In art and design,

This leads to the second argument that through the
creative process the designer experiences emotional
and meaningful understanding of oneself and the
world, and this can eventually generate space for
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self-therapy. Essentially, the activity of creation
itself can be a way (either conscious or unconscious)
for the designer to understand herself and the world,
and to make sense of certain things. Most
importantly, during the creative process, the
designer is deeply concerned with emotions, inner
perceptions and intuitions, and has a desire to reach
truth. In the effort to achieve that, as discussed
above, she practically uses methods, materials and
processes; simultaneously, she practises mental
faculties like imagination, ingenuity, insight and
originality. The designer is surrounded by states like
desire, spontaneity and inspiration, and she can be
intrigued and motivated by anything found both in
her mind and the world. She has questions, she is
curious, she is seeking something and sometimes the
creative process helps her to gain knowledge and
understanding of herself and the world. Through the
creative process, she (re)-creates, and reconstructs
herself and the world. She explores how parts of the
world interrelate and examines how our perceptions
of the world are structured. She visualises pictures,
either pictures of the directly visible world or of her
mind; fundamentally, the designer represents how
she perceives the world. The designer, by creating
art through the creative process, makes sense of that
which she decides to explore (be it something
tangible or emotional or conceptual).

imagination and intuition. Jackson Pollock’s own
words enhance this approach: “A mural is for me a
kind of emotional spree... A certain kind of
thoughtless freedom comes over me. I don’t give a
damn about anything. Once on the wall, I paint with
downright pleasure” (Landau, 1989, p. 26). This
proposes that the designer may not necessarily find
meaning in the end product but in the process itself
or in the concept she aims to represent (or both). She
has a thought or an idea to create something that
precedes the end product and she may not be very
interested in the final representation or the meaning
the design will have for the viewer, but she might
be interested in understanding what she wishes to
express and to portray (be it psychological or
something more concrete) and so she (re)-creates its
picture; speculating not only on the directly visible
world but also on the world of her imagination and
intimate concerns. Most of the times, whatever the
end product of a design might be, appealing or nonappealing, the designer is remained with a feeling
of contentment or satisfaction.

3. Discussion
On a final note, when the designer creates, besides
attaining the goal of re-creating and representing,
she undergoes other states that matter to her, such as
reaching a state of euphoria, completion, technical
mastery and the understanding of herself and of the
world. Hence, the creative process can be a way to
minimise the negative psychological distress caused
by the social pandemic effects. While any kind of
emotions can be involved in the creative process
(either positive or negative), this process is
significantly encouraging as assumed by the
previous two arguments. This brief discussion
suggests that the feeling of expectancy and pleasure
gained from the creative process and the mental
relief art making has on the brain and our emotions
can make designers better understand themselves
and the world.

These observations imply that sometimes the
designer is so powerfully captivated by the creative
process and the spur this brings with it that it can be
applied as a self-therapy method to ease personal
anguish. Being systematically concerned with
creative practice can offer healing effects to people,
particularly at times when they are more vulnerable
and need reinforcement. Art making has been used
as a therapeutic tool for a long time and outcomes
are truly encouraging. According to Potash:
“Art in the context of psychosocial support groups
allowed for the expression of emotions both
positive and negative — gratitude, love, sadness,
fear, anxiety, depression, anger, disbelief, grief —
while engendering a sense of control in a safe
environment. Art making altered perspectives and
combated disconnection” (Potash et al., 2020, p.
105).
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of emotions through art making can change the
individual’s mindset and the way of looking at the
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enterprises and the concrete experimentation with
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designer to express feelings and let go of emotions,
to stimulate freedom, to make choices and exercise
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Figure 1. Designed by Effie Toumazides-Katchis
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It seems that the word “positive” is having a negative
effect on oneself.
“Negative” thinking signifies feelings of
hopelessness and lack of optimism towards
something or oneself, not having “positive”
thoughts, anxiety, stress and generally feeling that
everything around us is not good or “negative”.

Think Negative!
Effie Toumazides Katchis
Department of Design, Alexander College, Cyprus

Abstract The COVID-19 pandemic has had a

With this in mind, the word negative is now being
associated with positivity! One would want to have
a negative COVID -19 test result, but one wouldn’t
want to have a negative mindset. It’s interesting to
contemplate whether ones preconceived notion of
negative is the new positive.

great effect on not only the people of Cyprus, but the
whole world. It seems that it’s the only subject that
we have been talking about constantly for the past
two years. Apart from the physical effects many of
us had to endure, the psychological distress has also
contributed heavily in so many ways. Whether it has
affected peoples jobs, families and finances,
COVID-19 has been an overwhelming challenge on
the whole world.

Keywords

COVID-19,
emotions, design

positive,

Does one want to have a negative outlook on things?
Does one want to have negative thoughts? What is it
about negative thinking that makes one have a
negative aspect on life? How has this phrase affected
ones thoughts, or ones ideas and one’s life - and for
how long will one be negative thinkers and not
positive thinkers?

negative,

We have always been told to think positive, to have
a positive outlook on life and whatever comes ones
way - but our minds have been branded - influenced
- with negativity and with that of having a negative
COVID -19 test result.

1. Introduction
Positive and negative space is used to determine a
composition of artwork. Positive space is described
as the parts of artwork that show areas or subjects of
interest. Negative space is the parts of artwork
around the subjects of interest. This paper discusses
how designers’ mindset may have changed and
investigates different perspectives on the words
“positive and “negative”.

Positive and negative in design

2. “I’m positive + … then silence”.

In design one talks about positive and negative
space, and in a way one can connect this to positive
and negative results. Depending on how one sees
things and what frame of mind one is in, will
determine how one will look at images - in a positive
or negative composition.

Shock. Emotion overload. Worry. Who? When?
Why? How? … all these questions running through
one’s mind.

Positive and negative space both play an important
part to design. The “positive” space is usually
considered to be the real focus on a designers work.

Many people have thought; “Did I pass it on?” “Who
did I see?” “Who did I talk to?” “Do I need to call
everyone I’ve seen and let them know?” “What if
someone falls ill and it’s my fault?”
So many questions. So much uncertainty.

Positive and negative space is used to determine a
composition of artwork. Positive space is described
as the parts of artwork that show areas or subjects of
interest. Negative space is the parts of artwork
around the subjects of interest.

Being positive seems to have a different effect on
people nowadays. One’s mind goes straight to the
COVID -19 virus and not to anything positive at all.
Being positive means being locked away from the
rest of the world - to allow the virus to run its course.
After which one may re-enter the world and your
everyday life…. Or dose one?

Negative space usually means that there is nothing
there, it’s empty, it’s the white page that is shown or
the gap that is created through adding the positive
images. Saying that the empty space around also has
a meaning.
Just as it would be difficult to appreciate music if it
wasn’t for silence, negative space in graphic design
provides the eye with a place to “rest” between
important information, while also creating rhythm and
structure. Gutters, margins, and the space between

Does one have a regular life? Sending messages to
leave the house, wearing a mask that covers ones
face, keeping a distance from your loved ones, not
being able to hug or kiss. Is this normal?
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columns are all examples of negative space within a
graphic design context. Without these elements the
discipline would be a lot less effective as a means of
visual
communication
(in
https://www.framer.com/dictionary/negative-space/

If one sees the vase first, this means one sees the
white area which translates as the positive space.
The black area is the negative space around the
object of interest.

The most famous example of negative space is
Rubin’s vase. This is a very simple black and white
drawing of that, depending on the viewer’s point of
view, you either see two profile faces or an
ornamental vase. Rubin was a phycologist who
played with optical illusions around 1915.

Rubin explained the illusion as follows:
“One can then state as a fundamental principle:
When two fields have a common border, and one is
seen as figure and the other as ground, the
immediate perceptual experience is characterized
by a shaping effect which emerges from the
common border of the fields and which operates
only on one field or operates more strongly on one
than on the other” (Rubin, 1915)

Figure
2.
Positive
and
Negative
http://teresabernardart.com/tag/positive-space/

Space.

“So, what does this all add up to? If we could
summarise how the design community is feeling
about the coming year, we'd have to say there's an
air of cautious optimism. And that's twinned with a
passion and a determination to meet the new year
head-on, and use the experience of 2020 to help us
produce better and more profound work in
2021.”
https://thevirtualinstructor.com/positiveand-negative-space.html

Some known examples of positive and negative
space:
Observe Figure 1. What does one see?

Figure 3. Author’s original design “My own positive and
negative space examples in reflection to COVID-19”

The bat with a mask. Here there are two profiles
wearing masks, but they also share the shape of the
bats wings.

Figure 1. Rubin’s Vase: https://thevirtualinstructor.com/positiveand-negative-space.html

If one studies the image, one will see two profiles
and a vase in the middle.
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start to notice the negative spaces in art more than
the positive? I wonder how that will affect art and
design. Is negative the new positive?
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Figure 4. Author’s original design

Figure 5. Author’s original design

The city with a vaccine. Here the vaccine is taking
over the city.
As a designer, one’s objective is to promote things
in a positive way. Designers have to lead their clients
and the consumers to believe that what is offered
them is what consumers want and need. It can be
contradicting belonging to a profession where one
knows that one cannot always stand true to what one
believes in and stands for.

3. Discussion
Depending on one’s state of mind, one translates art,
(as one sees in the images above – one may notice
the vase first or the two faces – the negative or
positive) depending on how one is feeling at that
time.
Because of the COVID-19 pandemic, the [almost]
two years of being in lockdown, social distancing,
wearing masks, and so much negativity, will people
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Figure 2. Designed by Effie Toumazides-Katchis
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i.

Teaching Graphic
Design Students of Now
as Digital Thinkers
during the Pandemic
Times

Teaching Graphic Designers and
traditional methods.

There has been a considerable shift with the arrival
of digital media and the increase of use by students
or professionals. The subsequent impact has been
reflected on many graphic design students who have
been "abandoning" their traditional spaces and
moved into the digital world. The changes have also
been brought about with the diversity of media that
most audiences have been using. Digitalisation has
thereby made the learning of graphic design
computer-aided (Swanson, 2020).

Panayiotis Voulgaris
Department of Design, Alexander College, Cyprus

As a graphic design lecturer, I firmly believe that
traditional design teaching approaches are valuable
in training students to grasp, comprehend, and
follow the creative design process. This is since, in
some places, traditional graphic design schools
prioritise technical skill over design thought.

Abstract This paper examines how the
remarkable effect of the COVID-19 pandemic has
resulted in various changes in how people in Design
have responded to this evolving environment. The
teaching of graphic design has been subjected to
changes even from the onset of the pandemic.
Educators are still working on to strategies to assist
learners through distance and online education via
various tools and techniques.

Educators have urged students to be more sceptical
about their use of new technology by teaching
graphic design in a conventional setting. Students
who were "courteous and thoughtful of others,
punctual, enthusiastic and industrious, popular with
their classmates, well-rounded, attentive to other
people's ideas, and obedient" are frequently
preferred by lecturers in Cyprus educational culture.

Keywords teaching graphic design, pandemic,

To conclude this part, successful systems of teaching
graphic design may require the use of advanced
technologies
alongside
specific
traditional
educational methods. From the author's experience
in teaching, it might be argued that the computer and
new technology gives the learner a plethora of size,
arrangement, variety, and colour options. Each
option presents a decision-making opportunity.
Furthermore, the only thing worse than an utterly
digital design school, it is suggested here, is an
utterly analogue one. As a result, computerised
learning and digital technologies should keep a
significant percentage of design education,
especially in the early years of any graphic design
study plan.

education, on-line platforms

1. Introduction
This paper aims to examine how the remarkable
effect of the COVID-19 pandemic has resulted in
various changes in how educators in graphic design
have responded to this evolving environment. The
most common proposition that has evolved in this
context is that the changes need to be accepted and
utilised to develop a reaction against them, allowing
for more efficiency and effectiveness. Undoubtedly,
the pandemic changes have affected how we think
and react in numerous challenges. The teaching of
graphic design has been subjected to changes even
from the beginning of the pandemic. Furthermore,
those involved in this field should reframe their
response and their digital thinking, understanding
and knowledge. The pandemic has triggered
universities and other academic institutions closures
for uncertain periods. Educators are working to find
strategies to assist learners from afar through
distance and online education through various tools
and techniques.

ii.

Teaching graphic designers of
now with new technologies.

The arrival of technology has brought considerable
changes in the role of the graphic designer from what
it had been a few years ago or more. Graphic design
careers are one of the many pathways that have been
affected by technological advances in an essential
manner. The advances in technology have changed
how procedures were conducted, made the job much
faster, and made certain things appear more
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straightforward or uncomplicated. There have also
been changes in how student designers used to
publicise their work. Therefore, graphic design
students have also become mediated with
technology that earlier had been facilitated through
more straightforward communication and word of
mouth (Alhajri, 2016). During my career as an
academic graphic designer, I have faced issues
where students do not attend classes regularly, and I
have managed to combine several online tools with
supporting me sharing vital information with the
students and empowered them to learn even from
home. Through my teaching experience, I've learned
a lot about successfully developing and executing
interactive training and self-paced learning.

2. How the pandemic influenced
the teaching of graphic
designers?
The social understanding of the impact of the
pandemic and the resistance against the virus varies
from one individual to the other. While some
individuals wearing masks are identified as fighting
against COVID-19, some maintain social distancing
and minimise contacts, which can be considered
effective methods. As per the response of the artist
Juan Delcan, though designers are not doctors or
medical supporters, even then, while they are at
homes, they can make a difference by creating
something meaningful (sightunseen.com 2020). The
role of student graphic designers can thereby be
directed towards understanding that they can save
many people's lives by remaining home and creating
something meaningful at the same time. The sense
of being responsible within the global crisis can be
spread with the help of beautiful graphic design
work. It is the mindset that requires to be changed.
The capacity of graphic designers has been directed
towards creating images that are powerful in terms
of the sense that they try to spread (Carella et al.,
2021).

iiv. Teaching graphic designers and
prepare them for the future
From research, there cannot be any straightforward
way for educators seeking to develop graphic
designers. The educators aiming to train graphic
designers should consider the diversity embedded in
the experience while teaching the students of now.
Gunnar Swanson (2020) proposed that thinking
through making can be important while teaching in
this new world. The aspect of thinking through
making is also compelling as the future of design lies
in tackling complex and more significant issues
along with the immaterial ones. However, at the
same time, it can be claimed that the inclination
towards the immaterial project in most of the
instances challenges the importance of the soft skills
that the graphic design students are already expected
to have.

As such, the concern of graphic design students
should be about changing their mindset and adapt to
the changing scenario of the worldwide crisis with
effective and imaginative interventions that they are
capable of bringing to light. The role of graphic
design students as digital thinkers has become
crucial at these current periods where there has been
a sudden shift to the digital world as there has been
restriction and social distancing introduced and
prevent the spread of the disease. Thus, students can
intervene effectively to bring positive changes in
their field of concern (dezeen.com 2020).
Undoubtedly, many designers are also fighting with
the challenges they have been subjected to,
especially in the time of the pandemic. The
challenges include the possible layoffs and radical
changes that they have faced in terms of their work.
With those who can help those in need, the
individuals are also moved towards considering how
they can bring about positive changes in their field
environment. The most important thing that can be
contributed to in the current time is slowing down
the spread of the virus. At the same time, the spread
of the virus can be slowed down with direct
intervention from the people, following the guidance

In this contemporary scenario, the teaching of
graphic design has suffered many changes.
Significant concerns have been expressed to bring
changes in graphic design communication whereby
it has been suggested to direct the focus on the
enthusiasm of the job market and the professionals'
trends. It has also been claimed that changes must be
brought about in design education to effectively
address contemporary challenges and opportunities.
The factors of globalisation have forced the changes
and the opportunities, shift towards digital
technology and the increase in the education
economy driven by the market. The aspects of
articulation, creation, and translation have been
found effective in terms of contemporary time
design practice.
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from the government and guidelines following the
social distancing and physical distancing (Jia et al.,
2021).

students can still depend on each other and the
instructor in the room/space if they are lost.
One of the difficulties of distance education is that
the instructor and the learners are no longer in the
same space to address common misunderstandings
together. Moreover, activities that require a high
degree of self-direction would inevitably consume
the majority of learning time.

Pandemic has opened up the ground for different
initiatives to be undertaken and supported and
collaborated with. The pandemic challenges require
to be catered at various levels with the effort being
collected from the broader section of the society.
There has been an evolving need for practical skills
in craft as well as the printing 3D face shield and
prepare masks. The designers are thereby bestowed
with the duties of contributing with their creativity
and imagination. The tactical skills require the
graphic design and visual communication students
of now to extend their support (Cimunian and
England, 2020).

As a consequence, keeping it simple is crucial.
Designing distance learning experiences with
straightforward instructions and just one or two tools
is significant. It is also best to include tools like
sharing information through PDFs that students can
access anytime, from any device and any place as
long as they have an internet connection.
Educators must have in mind that even simple
meetings can necessitate much effort: as students
find out what to do within given constraints, tasks
with few instructions frequently lead to higher-order
thinking. Online education should encourage
teachers to consider how they can provide new
knowledge in a leaner and more concise manner.

Teaching graphic designers on online
platforms: the pros and cons of the
methods and with a comparison with
traditional teaching methods in the
studio
The first cons of teaching graphic design students
through an online platform compared to the
traditional design studio is embedded in the fact that
there is a lack of interpersonal interaction and
communication. The discipline of design and
creativity is subjective, and as such, the teaching is
subjected to communication that has been facilitated
between the educator and the students. However, it
can not be doubted that the computerised mode of
learning graphic design allows the students to
manage creative work and use the techniques to
enhance the act of creativity. However, at the same
time, it can be suggested that the integrated nature of
human-computer interaction can harness the
integrated nature of idea generation (Alhajri, 2016).
Furthermore, the author has concluded in four
simple steps that can help educators get in touch with
their students effectively.

Create a digital home students can
access with ease.
It is crucial to have a virtual base camp when
teaching the designers of now in the context of
convenience. Moreover, this can be a learning
management system, such as a Virtual Learning
Environment or Google Classrooms, Google Drive,
or a self-created class website.
It is advisable to have a single digital, user-friendly
and nicely designed portal where participants would
go and get the most updated information at all times.
It is appealing to switch between all of the excellent
applications —especially since so many of them are
currently running for free—but consistency and
familiarity are essential. Students must feel at ease
returning to an exact location to use the same
materials. The more distance between the educator
and the learners, the more critical it is to promote
stability and follow the rules.

Simple stuff work better
An experienced academic knows what it is like to
explain new instructions to their students. It
frequently begins with a whole group walk-through,
followed by an infinite flood of queries from
participants to explain their following actions.
Although this method can be overwhelming at times,

Furthermore, if participation were a problem before,
online education would intensify it. As a result,
students need a safe haven if they become
disengaged. If the teacher cannot rapidly participate
in person or group meetings at any time, filling in
gaps can become increasingly difficult. Students
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would have to take charge of their education. They
know by now how to learn, and therefore, the
teacher's objective is to provide a consistent
structure that enables them to do so.

problem-solving. Although the computerised system
improves production, it does not necessarily suggest
that efficiency and creativity have also been
enhanced where only the traditional design
education model comes effective (Baran and
AlZoubi 2020). The pandemic has paved the way
for various initiatives to be launched, promoted, and
cooperated on. The pandemic concerns must be
addressed at many levels, with contributions from a
wide range of society members. Moreover, the
academic institution can introduce changes in
graphic design education, which will help students
understand the concept of a blended learning system
and grab the knowledge of unique, trending, and
effective ways of creating designs.

Plan correctly and think forward
When it comes to developing distance experiential
learning, efficiency is crucial. Preparation can take
longer and necessitate a high degree of attention to
detail. When students are disengaged, teachers will
not be able to fix errors or redirect quickly.
For the teachers to maintain their mind and
flexibility, they must prioritise longer, studentdriven tasks and projects that give the educator time
to prepare future initiatives while still getting
students off the screen. Furthermore, educators
should develop long-term projects that give students
independence and a simple set of objectives and
milestones to meet. Develop chances for learners to
explore what they are learning with their families
whenever possible and provide a component of
student choice to engage them.
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Figure 3. Photo by Maria Pallecaros-Theoklitou
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We not only live in an ever-changing society
connected through a multitude of digital
information, but also a world with unprecedented
situations as with the global health pandemic. It was
unexpected, relentless and is still imposing harsh
restrictions on our way of life and our means of
communication. Pre-Covid, the print industry was
still a driven practice with an assortment of tangible
material such as business cards, club flyers, menus,
posters, display banners and invitations. High
demands for graphical content such as info-posters,
floor stickers and multimedia platforms had
increased within days. Designers were working
constantly, adjusting information on the procedures,
safety regulations and statistical charts on TV news
channels, whilst data was being updated from one
day to the next. The public was afraid and relied on
communication to proceed with daily activities,
particularly by visiting public spaces. Graphic
design was at the forefront and was forced to change
the route of linear development and adapt to an
alternative practice from sharing tactile information
to which we are accustomed.

The Future of Graphic
Design
Maria Pallecaros-Theoklitou
Department of Design, Alexander College, Cyprus

Abstract Graphic design was once regarded as a
practice devoted to traditional print media, our
streets inundated with visual clutter, remnants of
flyers scattered on the ground, posters pasted on
walls, shelves stacked with magazines from fashion
to car enthusiasts, and a hoard of business cards
inflating our wallets. Human behaviour, social
change, environmental concerns, health and safety
issues, and advancements in technology have
transformed the face of graphic design in a
competitive and evolving environment. What does
the future hold for the industry and can innovators
find new ways to preserve the aesthetic appeal of
tactile design whilst moving ahead with the times?

Keywords Tangible Graphics, Progressive Print
Solutions, Interactive Design, Design Spontaneity,
Covid-19

1.

Introduction

Graphic
design
has
experienced
many
transformations throughout history, adapting and
shaping design concurrent with society, art
movements, trends, technology, and economical
standing. Strategic thought processes and future
design projections are usually based on extensive
research by analysing past trends and also by
tracking current styles, cultural sways and fashion.
Certain stimuli can make an enormous impact on
how a designer draws inspiration from different
media like; advertising, music videos, fashion
shows, interior textiles, celebrities initiating a trend,
a scene from a movie, a social movement, or a
momentary fad. The application of design is also
changing by trying to meet the demands of new and
emerging technologies and most definitely social
media which has proved to be an efficient
communication tool in reaching wider audiences at
a much lower cost. Design goes through many
milestones and the evolution of hi-tech applications
can play a major role in the transformation of
graphic literature and how it is communicated.
However, unforeseen circumstances can also prompt
spontaneity and change the course abruptly, hence
the Covid-19 pandemic.

Images: Examples of info-graphics during the Covid-19
pandemic in public spaces.
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developed yet, the possibility is promising, not only
for Covid but for future pandemics.

2. Results and Analysis
The analysis of an online survey conducted for both
male and female subjects from various age groups
indicates that the transition from social inactivity to
a slight resurgence has not fazed the public’s
habitual handling of tangible products to a great
extent. Even though public spaces have been
adapted to safeguard the public’s wellbeing, the
reaction to handling 3D and printed material was
somewhat varied according to demographics. A
high percentage of participants from the United
Kingdom expressed more concern over the handling
of packages in supermarkets than those in Cyprus.
This could indicate that the scale of severity in each
country can play a major role in public response.
Drastic modifications to essential graphic
applications such as packaging design in
supermarkets are unlikely to change instantly.
However, human behaviour has changed the way we
interact and how we respond to tactile surfaces by
using hand sanitisers regularly. The majority of
participants stated that their safety habits have
changed dramatically when asked about the use of
hand sanitisers before and after the pandemic.
Another medium that was addressed in the survey
was the exchange of business cards. Many designers
have expressed doubt on the longevity of the humble
5x9 cm card in a post-covid society, even though
business cards have survived a multitude of
technological developments over the years. In a
digital-dominated environment, their endurance is
quite remarkable considering most people use their
smartphones for absolutely everything.
The
tradition of exchanging cards is not only an effective
way to promote businesses, it is also the authenticity
of the whole experience, the tactile response to the
paper, the aesthetics of the design, receiving the card
is compelling, almost like the sense of gifting a
token, actually a similar experience to those
preferring to read a physical book. From the survey
results, it is evident that the younger generation
prefer to receive material in digital form as opposed
to the higher age group who do not want to break
with tradition and favour printed media, although
some were still apprehensive with the health
concerns. Product designers and manufacturers are
revolutionising ways to minimise contact with
surfaces, discussions and concerns within the

Images: Examples of Antimicrobial Technology in use. James
Cropper Papers and Kleenex Antiviral Tissue Package.

In addition to the issues regarding health and safety,
topical developments in technology have advanced
at such a rapid pace, that many companies and
organisations are struggling to keep up with the
times. Graphic designers are now compelled to adapt
conventional practice and find developing design
solutions to meet the technological demands, needs,
and expectations of the younger generation labelled
‘Gen Z’ who were born and raised in a digital
environment. Although change is inevitable this
does not necessarily mean that traditional methods
should be entirely discarded. There is a bridge where
the two can meet, communicating a message, where
design and technology unite in harmony. The
designer’s role is to grow with social and
technological transformations and to find new and
innovative ways to connect with the public, whether
it’s to promote a company or inform the public of a
special event. For example, many claims that ‘Print
is Obsolete’ and in the next twenty years or so there
will be no need for posters is debatable. Most would
argue that we are saving paper and therefore more
environmentally friendly, even though the findings
from the survey suggest that 17.2% were not
concerned with the environment and 15.6% were
unsure which is quite alarming. There are many
ways to recycle and conserve paper as the biggest
problem is deforestation. Designers are constantly
searching for alternative solutions so we do not lose
the emotional and tactile connection to the printed
page, even the move to online publications can also
affect our carbon footprint as we must consider that
energy is also consumed to power the servers.

graphic design industry have already prompted
research into ground-breaking solutions
relating to print media. One exciting innovation
is the use of ‘Antimicrobial Technology’ which
is a substance used to coat various surfaces to
inhibit bacteria, including paper. This opens a
flood gate of opportunities for designers and printers
to find alternative ways to help stop the spread of
bacteria and viruses such as E-Coli and MRSA.
Although protection against Covid has not been
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There are many discussions on both the
positives and the negatives of print design. We
possibly need to change perspective and look at both
arguments by merging print and technology which
could benefit a certain group. Introducing more
progressive solutions to print such as responsive
materials which are special coated surfaces that
respond to touch, light and temperature have many
benefits. These applications have the potential to
evolve and communicate to a selective audience
with particular needs such as those with mild to
profound cognitive disabilities including dyslexia,
dyscalculia, ADHD and autism. Assisted technology
will make a profound difference and allow the
viewer to interact with a poster or turn the pages of
a book accompanied by sounds and lights thus
utilising their senses for a more proficient learning
experience.

even take us, we may adopt a more hyper-realistic
visual style with 3D renders, high-tech media that
hasn’t even been invented yet, our cities immersed
with holographic advertisements, info-graphics
presented through AR Technologies (Augmented
Reality where the viewer has the ability to interact
with hand-held devices), VR (Virtual Reality), and
more diverse and fantastic applications we only see
in futuristic movies.

Images from Techwalls and Huffpost: Examples of Augmented
Reality and a possible future dining experience, a Japanese
restaurant with no employees.

Image: Child playing with the sensorySURFACE |
stretchCOLOR prototype, where pressure applied to the 2D
textile determines the colour being projected onto the surface.

3. Discussion
The possibilities and a way forward regarding health
and safety are exciting and the potential for learning
with tactile and interactive graphics is a prospect
with many benefits. We cannot ignore progression
or abandon tradition altogether, however, we can
find a common ground, an amalgamation where
technological demands and conservation unite,
preserving values yet paving way for efficient and
cost-effective solutions. Technology does have
immense advantages and essential in preparing for
unexpected occurrences such as with the pandemic.
A generation where graphic design practice relied on
rudimental tools and hours were spent preparing
artwork is not a tradition that designers want to
return to. The key role for a graphic designer is to
consciously engage in global issues and contribute
to society with purpose, function, innovation and
visual sensitivity. Can a future world that will surely
be dominated by technology continue to
accommodate tangible forms? It may not even alter
radically as we can trace back design developments
through historical examples. But at present we do
not know where the revolution of technology will
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Figure 4. Photo by Maria Pallecaros-Theoklitou
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on the current state of the environment. They are a
starting point for change and a valuable commodity
for farmer, designer, manufacturing industry,
consumer and recycler. The waste of such materials,
often ends in landfills, which contributes to pollution
and climate change affecting health and the balance
of the ecosystem. Therefore, different solutions are
identified which contribute to sustainability

Sustainability in Textile
Design
Marianna Penga
Department of Design, Alexander College, Cyprus

2. Different perspectives of
materials

Abstract Biobased materials, made for interiors,

The ‘Fashion for Good Museum’, in the
Netherlands, is showcasing an exhibition on
biomaterials, named ‘GROW’. On display are
conventional materials like, ecological (lab-grown)
cotton, flax and hemp, but also innovative materials
like fabric made of citrus peels, mushroom leather,
spider silk and dye made with bacteria and algae.

product, fashion or construction purposes aim to
inspire for a more sustainable living and building
environment. Governments, scientists, designers
and consumers alike are called to reconsider the way
they operate, develop, create and consume for a
more sustainable future. Innovation, up-cycling and
the use of waste materials are a start to a symbiosis
between the planet and us.

“With the rise of fast fashion, natural resources have
been exploited all over the world. As a result, the
relationship between fashion and nature has come
under pressure. The GROW expo shows how
groundbreaking innovations can instead draw
inspiration from nature and how scientists use the
cycle of creation and recreation to develop the
sustainable materials of the future.” - article, The
Future of Fashion Materials, 2021.

Keywords

textile design, sustainable fashion,
natural materials, new technologies, social
responsibility

“Design is at the core of everything we do; from
designing processes to materials, systems to brands.
We believe design is an invaluable tool for
partnering with science, embedding consumer needs
from the outset to develop better products for a more
sustainable future.” – S. Lee, Wearable Futures,
2014.

Materials are an integral part of all design disciplines
and have a critical impact on the current state of the
environment. They are a starting point for change
and a valuable commodity for farmer, designer,
manufacturing industry, consumer and recycler. The
waste of such materials, often ends in landfills,
which contributes to pollution and climate change
affecting health and the balance of the ecosystem.

1. Introduction
Terms like ‘ethical fashion’, ‘eco-friendly design’,
‘bio-fabrication’, ‘sustainable textiles’ are splashed
across the media, daily. Yet what does it all mean?

Every day consumers use a variety of products and
dispose of their packaging with little social
responsibility. Such products include many kinds of
plastics, paper, cardboard, metal, glass, clay, tires,
textiles, clothing, wood, and electronics.

Sustainability is the quality of not being harmful to
the environment or depleting natural resources, and
thereby supporting long-term ecological balance. A
way of meeting the needs of the present without
compromising the ability of future generations to
meet theirs. It has three main pillars: economic,
environmental, and social. Through a sustainable
environment government can maintain healthy
communities, limit waste of natural resources such
as energy and water and create growth opportunities
through
developing
innovative
products.
Sustainable fashion is about values based on culture
and living circumstances.

Sustainable materials include: fibers produced by
plants (linen, cotton, hemp, wool), timber (wood),
bamboo, straw bales, geo-textiles (a synthetic textile
material used to improve the soil characteristics),
materials made from crops (grasses, barks, stems,
roots, seeds, leaves etc.) These can be felted, knitted,
knotted, coiled, woven and plaited to produce
sustainable surfaces.
Creative Studio 1, is a recycling and sustainability
module that takes place at Alexander College. The
aim is to encourage students to be inventive and take
creative risks, while educating them about

Materials are an integral part of all design
disciplines. As such, materials have a critical impact
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responsible design, experimenting with a variety of
materials and processes. This will form the basis of
developing innovative outcomes for recycling and
sustainability surfaces. Education for a sustainable
development is the key to enhancing social values
and environmental attitudes for better living
conditions.

surprising attributes; Fabrics that efficiently and
effectively enable recycling; Applications that
eliminate toxins in fabrics’ and others. Sustainability
is at the core of platforms like LAUNCH, which
hold the industry and governments accountable to
advocate policies for any real change. Only through
established laws and regulations could companies be
considered liable to change.

Groundbreaking technologies are being introduced
in recycled, organic, and bio-fabricated materials.
“Could the most ground breaking innovation be
organic? Embracing nature rather than dominating
it”, asks the narrator in ‘The Next Black’ - a film
about the Future of Clothing’, 2014.

Change however, comes in different ways. There is
an increasing demand for compostable materials that
can be produced with minimal raw materials, toxins
and water. The fashion industry is heavily reliant on
precious natural resources. Once the fabric has been
manufactured, most of its leftovers are simply
disposed of, creating a chain of waist in each step of
the process. Fashion is considered the second most
polluting industry after oil refinement.

Thought provocative initiatives in the industry
include Suzanne Lees’ work on Bio-couture, a
design consultancy focused on bringing living and
biological materials into fashion and sportswear.
Suzanne Lee is a fashion innovator pioneer, whose
ground breaking work on Bio-fabrication
concentrates on growing her own fabric, a material
made from a microbe rather than a plant. Her recipe,
of green tea, sugar, acidic acid/cider vinegar, starter
culture - that is yeast and bacteria, and other
microorganisms, can spin the ingredients into ecofriendly fibers. This creates a fermentation process
that produced something:

In her Vogue article, Emily Farra talks about how
‘Sustainability is the most pressing issue facing
fashion’.
“We’re living in a moment when aesthetics and taste
and personal style are equal to affluence. A recent
U.N report states that, the global climate crisis could
occur by 2040 if greenhouse gas emissions aren’t
reduced soon; the fashion industry is estimated to
contribute 10% of those emissions. Brands need to
reconfigure their supply chains, slow down their
production, and reduce their use of synthetic
materials. Properly invest in new fabrics, conduct
life cycle assessments, or develop technologies.
Brands should divert marketing funds to research
and development.” E. Farra, 2019.

“Textile like in feel that it could saw like a normal
piece of clothing. A method of producing fashion
that is closer to brewing beer or making food than
making traditional textiles. We collaborate with
other companies, like scientists, who are growing
materials in the lab using living organisms. Take
those materials from the lab to the market and
imagine the future products for fashion, apparel,
sportswear.” S. Lee, 2014

Modern design practitioners are finding new ways of
dealing with materials either through technology or
responsible design. There are well known brands,
who engage with ethical fashion, like Stella
McCartney and new designers like Bethany
Williams, who is unique.

Microbes can become the factories of the future,
creating bio engineered clothing and reduce the
impact of waist. Designers need to be thinking how
to replace textiles that are made of synthetic fibres,
dyes and plastic, with more natural processes, rather
than fossil fuel derivatives. Fashion pioneers, like
Suzanne Lee and ground breaking innovations draw
inspiration from nature to create unconventional
materials with the introduction of technology.

Bethany has an MA from London College of
Fashion in Fashion Design Technology and recently
awarded the Queen Elizabeth II award for British
Design for her contribution to sustainable fashion
and issues of social responsibility. In her first
menswear collection called “Breadline” she
collaborated with supermarket chain Tesco, that
supplied foodstuff to Vauxhall FoodBank that helps
local communities with food. By using the left-over
packaging, she created a collection from recycled
and organic materials. For her second collection
called “Women of Change”, she collaborated with
London College of Fashion that has educational
programs running in federal prisons for women, who
helped in the production of the recycled textiles. The

‘LAUNCH System Challenge 2013’, sought
innovations that will transform ‘the system of
fabrics to one that brings global economic growth,
drives human prosperity and replenishes the planet’s
resources.’ Such examples would be: ‘materials of
which fabrics are made with a focus on positive
social and environmental impact; Multi‐purpose
synthetic and bio-synthetic; Smart and/or self-healing materials; Technical fabrics with novel or
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models for the show by TIH agency, were young
homeless people in London.

Sustainability must become therefore more than a
‘trend’ that serves mostly for marketing purposes,
but rather the core for innovation, that involves
governments, communities and individuals alike.
Designers can contribute to change by considering
the use of materials through technology and
production. However, only governments have the
power to implement any real environmental change,
through a circular economy and provide solutions
that are both competitive and profitable.

Such initiatives bring new meaning to responsible
design, involving the community and secluded
groups. Biodegradable raw materials and innovative
fabrication processes, create consumer alternatives
that are respectful towards the environment and
empower responsible design.
Re-Fresh global is an innovation platform for
sustainability and circular economy solutions for the
textile industry. The aim of their Re-Born Textile
model, is to provide a circular economy solution for
municipalities and their textile waist, which
comprises up to 10% of a city’s solid waste. Their
solution is based on three pillars:
1.
2.

REFERENCES
1.

https://www.businessoffashion.com/

2.

https://www.launch.org

Discarded clothes in new/almost new condition

3.

https://www.ted.com/

are returned to the retailers (re-use).

4.

https://www.nationalgeographic.org

Discarded clothes and textiles are upcycled into

5.

https://www.thetimes.co.uk

new textile products with the help of new

6.

https://www.vogue.com/article/2010s-fashionsustainability-challenges-questions

technology (re-make)
3.

Clothes and textiles are recycled and used in
other industries, such as construction and
automobiles (re-purpose).

7.

https://textile-academy.org/

8.

http://re-fresh.global/

9.

https://www.vogue.com/article/2010s-fashionsustainability-challenges-questions

10. https://books.google.com.cy

On June 17th 2021, the company organizes the first
German-Israeli, ‘Circular Textiles Business
Matchmaking Showroom’, that will be an
online/offline event open to the public and give
people a chance to engage. It offers a window to upcycling and re-cycling solutions that were not
previously confronted with.

11. https://www.youtube.com/watch?v=XCsGLWrfE4
Y
12. https://wcc-europe.org
13. https://fashionforgood.com/
14. http://www.launch.org
15. https://www.dezeen.com/2014/02/12/movie-

Clara Vuletich, discusses how to get involved with
ethical fashion. On TEDx 2016 she explains, how a
T-shirt production may lead to pollution. For a
cotton T-shirt to be manufactured 500gr of
pesticides are used. Therefore, consider the
production of a billion T-shirts on a yearly basis.
After their use, clothes end up in land fields, using
toxic dyes that take up to 200 years to biodegrade.
Mending your clothes, buying second hand,
swapping with friends and buying less are
suggestions for a responsible consumer.

biocouture-microbes-clothing-wearable-futures/
16. https://www.biofabricate.co/

3. Discussion
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Figure 5. Photo by Maria Pallecaros-Theoklitou
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συμπεριλαμβανομένης μιας έρευνας που εξετάζει
τις συμπεριφορές των 2.569 συλλεκτών HNWI2,
που διεξάγονται από την Arts Economics3 και την
UBS Investor Watch. Η έκθεση εξετάζει τις
επιπτώσεις της παγκόσμιας πανδημίας σε
διάφορους τομείς της αγοράς τέχνης πέρυσι, και
πώς η δυναμική της εξελίχθηκε κατά τη διάρκεια
μιας δύσκολης και μεταμορφωτικής χρονιάς.
Εξετάζει επίσης μερικές από τις μεγαλύτερες
τάσεις που θα διαμορφώσουν την αγορά το 2021
και μετά.

Ταχεία Δοκιμή [Rapid
Test] στα Έργα Τέχνης
και στις Αντίκες:
Διπλασιασμός των
Διαδικτυακών
Πωλήσεων κατά το
2020

2. «Global Art Market Report»
i. Η παγκόσμια αγορά
1. Οι παγκόσμιες πωλήσεις έργων τέχνης και
αντικών εκτιμάται πως έφτασαν στα 50,1
δισεκατομμύρια δολάρια το 2020, μειωμένες κατά
22% από το 2019 και 27% από το 2018.

Στέφανος Χριστοδουλίδης
Τμήμα Σχεδιασμού, Alexander College, Cyprus

2. Οι διαδικτυακές πωλήσεις έργων τέχνης και
αντικών έφτασαν στο υψηλό ρεκόρ των 12,4
δισεκατομμυρίων δολαρίων, διπλασιάζοντας την
επίδοση
του
προηγούμενου
έτους,
αντιπροσωπεύοντας πλέον σε αξία, το 25% της
αγοράς.

Περίληψη

Το «Art Market 2021»
αποκαλύπτει μεταβολές στην αγορά κατά τη
διάρκεια ενός έτους μεγάλων προκλήσεων με
εξαιρετική αύξηση
των
διαδικτυακών
πωλήσεων. Η παρούσα περίληψη εξετάζει τις
τάσεις
στην
αγορά
τέχνης
όπως
διαμορφώνονται στην εποχή της πανδημίας
COVID-19.

3. Αν και οι τρεις από τους σημαντικότερους
καλλιτεχνικούς κόμβους, οι ΗΠΑ, το Ηνωμένο
Βασίλειο και η Ηπειρωτική Κίνα, παρουσίασαν
μείωση στις πωλήσεις τους, συνέχισαν να
αντιπροσωπεύουν το μεγαλύτερο μέρος των
παγκόσμιων πωλήσεων κατά αξία το 2020, στο
82%. Οι ΗΠΑ διατήρησαν την πρώτη θέση με
μερίδιο 42%, ενώ η Ηπειρωτική Κίνα και το
Ηνωμένο Βασίλειο ακολούθησαν με μερίδιο 20%
αντιστοίχως.

Λέξεις Κλειδιά Art Market, Art Basel, Arts
Economics, Οίκοι Δημοπρασίας, Gallery
Business

1. Εισαγωγή
Η πέμπτη έκδοση της Art Basel1 και του UBS,
«Global Art Market Report» είναι διαθέσιμη από
τις 16 Μαρτίου 2021. Το Art Market 2021, το
οποίο υπογράφεται από την οικονομολόγο Δρ.
Clare McAndrew, και εκδόθηκε από την Art Basel
και την Ελβετική πολυεθνική τράπεζα επενδύσεων
UBS, παρουσιάζει τα αποτελέσματα μιας
ολοκληρωμένης και μακροοικονομικής ανάλυσης
της παγκόσμιας αγοράς τέχνης για το 2020,

4. Οι πωλήσεις στην αγορά τέχνης των ΗΠΑ
μειώθηκαν κατά 24% το 2020 σε 21,3
δισεκατομμύρια δολάρια, αλλά παρέμειναν 76%
πάνω από το επίπεδο της ύφεσης του 2009.

1

3

5. Οι πωλήσεις στην Ηπειρωτική Κίνα μειώθηκαν
κατά 12% το 2020 σε 10 δισεκατομμύρια δολάρια.
Μια πτώση που διαρκεί 3 χρόνια, αν και

Arts Economics - Εταιρεία ερευνητικών,
μελετητικών και συμβουλευτικών υπηρεσιών που
επικεντρώνεται αποκλειστικά στην οικονομία της
τέχνης. Ιδρύθηκε από την Δρ.Clare McAndrew το
2005

Η Art Basel είναι μια κερδοσκοπική, ιδιωτική
διεθνής έκθεση τέχνης που διοργανώνεται κάθε
χρόνο στη Βασιλεία, στο Μαϊάμι Μπιτς και στο
Χονγκ Κονγκ.
2
High Net Worth Individual (HNWI) - Άτομο με
διαθέσιμα κεφάλαια τα οποία υπερβαίνουν το $1
εκατ.
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χαμηλότερη από
ανταγωνιστές της.

τους

άλλους

μεγάλους

ένα συνδυασμένο μερίδιο 81% στις πωλήσεις
δημοπρασιών ανά αξία. Η Ηπειρωτική Κίνα
ξεπέρασε τις ΗΠΑ για να γίνει έτσι η μεγαλύτερη
αγορά, με μερίδιο 36%. Οι ΗΠΑ αντιπροσώπευαν
το 29% και το Ηνωμένο Βασίλειο το 16%.

6. Οι πωλήσεις στο Ηνωμένο Βασίλειο μειώθηκαν
κατά 22% σε 9,9 δισεκατομμύρια δολάρια το 2020,
το χαμηλότερο επίπεδο σε μια δεκαετία, αλλά
εξακολουθεί να είναι 10% πιο ψηλά από την
προηγούμενη ύφεση του 2009.

4. Το 2020, ο μεγαλύτερος τομέας αγοράς στην
δημόσια δημοπρασία έργων τέχνης ήταν η
μεταπολεμική και η σύγχρονη τέχνη (55%), που
μαζί με τη Μοντέρνα τέχνη αντιπροσώπευαν λίγο
παραπάνω από το 81% της αξίας των πωλήσεων. Οι
πωλήσεις
Ιμπρεσιονιστικών
και
ΜεταΙμπρεσιονιστικών έργων, η κυρίαρχη κατηγορία
πριν από 30 χρόνια, παρουσίασε τη μεγαλύτερη
μείωση σε αξία από έτος σε έτος, με πωλήσεις κάτω
του 50%.

ii. Οι έμποροι
1. Η επίπτωση από την κρίση COVID-19 είχε
αρνητική επίδραση στις συνολικές πωλήσεις των
εμπόρων. Μετά από μία οριακή αύξηση 2% το 2019
ακολούθησε μείωση των τιμών κατά 20% το 2020
κατεβάζοντας το συνολικό ποσό πωλήσεων για το
έτος στα 29,3 δισεκατομμύρια δολάρια.

iv. Καλλιτεχνικές εκθέσεις

2. Εξαναγκασμένοι να μειώσουν σημαντικές
λειτουργικές δαπάνες, αρκετοί έμποροι διατήρησαν
την κερδοφορία τους το 2020: 28% ήταν πιο
επικερδείς από το 2019 ενώ το 18% διατηρήθηκε
στα ίδια επίπεδα.

1. Από τις 365 παγκόσμιες εκθέσεις τέχνης που
είχαν προγραμματιστεί για το 2020, το 61%
ακυρώθηκαν, το 37% πραγματοποιήθηκαν ζωντανά
και το υπόλοιπο 2% διοργανώθηκαν μέσω άλλων
υβριδικών η εναλλακτικών εκδηλώσεων.

3. Οι κορυφαίες προτεραιότητες των εμπόρων
μετατοπίστηκαν σημαντικά κατά την διάρκεια του
έτους. Επικεντρώθηκαν κυρίως στο υφιστάμενο
πελατολόγιο τους, στις διαδικτυακές πωλήσεις, στις
εκθέσεις έργων τέχνης και στην εύρεση τρόπων
μείωσης των λειτουργικών εξόδων.

2. Μια έρευνα σε 138 εκθέσεις τέχνης το 2020
έδειξε ότι η πλειοψηφία (62%) προσέφερε
διαδικτυακό δωμάτιο προβολής ή κάποια ψηφιακή
έκδοση της έκθεσης.
3. Το μερίδιο των πωλήσεων από ζωντανές
εκδηλώσεις καλλιτεχνικών εκθέσεων μειώθηκε
δραματικά το 2020, αντιπροσωπεύοντας μόλις το
13% των συνολικών πωλήσεων των εμπόρων, με
ένα επιπλέον μερίδιο 9% καταγεγραμμένο από
αίθουσες διαδικτυακής προβολής τέχνης.

4. Η πλειοψηφία των εμπόρων (58%) αναμένει
βελτίωση των πωλήσεων κατά το 2021, ενώ το 27%
προβλέπει μια στασιμότητα και το 15% προβλέπει
περεταίρω πτώση.
5. Το μέγεθος των πελατειακών βάσεων των
εμπόρων μειώθηκε κατά το 2020, με κατά μέσο όρο
55 πελάτες, εν συγκρίσει με 64 το 2019.

4. Παρά τον μεγάλο αριθμό ακυρωμένων εκθέσεων,
η έρευνα κατέγραψε ότι το 41% των συλλεκτών
HNWI, ανέφεραν ότι πραγματοποίησαν κάποιαν
αγορά από έκθεση τέχνης το 2020, ενώ το 45%
ανέφερε ότι έκανε τουλάχιστον μία αγορά από
«διαδικτυακή αίθουσα προβολής»1 κάποιας
καλλιτεχνικής έκθεσης.

iiv. Οι δημοπρασίες
1. Οι πωλήσεις σε δημόσιες δημοπρασίες σε έργα
καλών τεχνών, διακοσμητικών έργων και αντικών
(εξαιρουμένων
των
ιδιωτικών
πωλήσεων
δημοπρασιών) ήταν 17,6 δισεκατομμύρια δολάρια
το 2020, μείωση κατά 30% από το 2019.

5. Ακριβώς κάτω από το ήμισυ (48%) των
συλλεκτών HNWI που ρωτήθηκαν απάντησε ότι θα
ήταν πρόθυμοι να πάνε σε μια έκθεση τέχνης τους
πρώτους έξι μήνες του 2021, αν και το 64% θα ήταν
έτοιμοι να παρακολουθήσουν μονάχα τοπικές
εκδηλώσεις. Η πλειοψηφία των συλλεκτών HNWI
(68%) ανέφεραν ότι θα χαίρονταν να παρευρεθούν
σε οποιαδήποτε έκθεση μέχρι το τέλος του 3ου
τριμήνου του 2021, και πάνω από το 80% στο 4ο
τρίμηνο.

2. Οι ιδιωτικές πωλήσεις εκτιμάται ότι έφτασαν στα
3,2 δισεκατομμύρια δολάρια το 2020 (αύξηση 36%
από το 2019). Οι συνολικές πωλήσεις που
πραγματοποιήθηκαν από δημοκρατικούς οίκους
(δημόσιες και ιδιωτικές πωλήσεις), εκτιμάτε ότι
έφτασαν στα 20,8 δισεκατομμύρια δολάρια.
3. Η δημοπρατική αγορά των τριών μεγάλων, ΗΠΑ,
Ηνωμένο Βασίλειο και Ευρύτερη Κίνα διατήρησε
1

Οnline viewing room, OVR

36

Education and Design Learning-Recovering from COVID-19 Isolation? | Alexander Research Academia Bulletin
μέσω μιας σειράς καναλιών, με το 81% να έχει
αγοράσει έργα τέχνης από γκαλερί το 2020 και 54%
από δημοπρασίες.

v. Διαδικτυακές πωλήσεις
1. Παρά τη συρρίκνωση των πωλήσεων, συνολικά
οι διαδικτυακές πωλήσεις έφτασαν σε ρεκόρ ύψους
12,4 δισεκατομμυρίων δολαρίων, διπλασιάζοντας
την αξία τους από το 2019.

4. Οι έμποροι ήταν το πιο προτιμητέο κανάλι για την
αγορά έργων τέχνης, με την πλειονότητα των
συλλεκτών HNWI (57%) να προτιμούν αγορές από
τις γκαλερί τους ή τις φυσικές τους εγκαταστάσεις.
Ένα 29% των συλλεκτών HNWI αγόρασε από
εμπόρους αλλά μέσω διαδικτύου και ένα 14% μέσω
τηλεφώνου ή email.

2. Το μερίδιο που αντιστοιχούσε στις διαδικτυακές
πωλήσεις επεκτάθηκε επίσης από το 9% των
συνολικών πωλήσεων κατά αξία το 2019 σε 25% το
2020, η πρώτη φορά που το μερίδιο του
ηλεκτρονικού εμπορίου στην αγορά τέχνης έχει
ξεπεράσει αυτό του γενικού λιανικού εμπορίου.

5. Το 46% των συλλεκτών HNWI επικεντρώθηκε σε
αγορές από γκαλερί όπου αγόρασαν και πριν, ενώ
ένα άλλο 33% εμπιστεύθηκε αγορές από νέες
γκαλερί. Το 41% έκανε αγορές απευθείας από
καλλιτέχνες των οποίων έργα τους είχαν αγοράσει
και στο παρελθόν.

3. Το μερίδιο των διαδικτυακών πωλήσεων στον
τομέα των εμπόρων, συμπεριλαμβανομένων των
διαδικτυακών δωματίων προβολής εκθέσεων
τέχνης, τριπλασιάστηκε το 2020 σε 39% από 13%
το 2019. Οι έμποροι σε όλα τα επίπεδα παρουσίασαν
σημαντικές αυξήσεις στις πωλήσεις μέσω του
διαδικτύου, κυρίως αυτοί που ο τζίρος τους
υπερβαίνει τα $10 εκατομμύρια (σε 47%).

vii. Οικονομικές επιδράσεις
1. Εκτιμάται ότι υπήρχαν περίπου 305.250
επιχειρήσεις που δραστηριοποιήθηκαν στην
παγκόσμια αγορά έργων τέχνης και αντικών το
2020, απασχολώντας άμεσα περίπου 2,9
εκατομμύρια άτομα.

4. Στον τομέα της δημοπρασίας έργων τέχνης, το
22% των έργων που πωλήθηκαν το 2020 ήταν από
πωλήσεις στο διαδίκτυο, διπλασιάστηκε έτσι το
μερίδιο του 2019.

2. Πάνω από 2,6 εκατομμύρια άτομα
απασχολούνταν παγκοσμίως στον τομέα των
γκαλερί και των εμπόρων το 2020 σε περίπου
291.000 επιχειρήσεις, μείωση 5% από έτος σε έτος.

5. Το 90% των συλλεκτών HNWI επισκέφτηκαν
κατά το 2020 μια έκθεση τέχνης ή ένα διαδικτυακό
δωμάτιο προβολής μίας γκαλερί και το 72%
θεώρησε ότι ήταν σημαντικό και απαραίτητο για
αυτούς να δημοσιεύετε η τιμή των έργων.

3. Υπήρχαν περίπου 14.250 επιχειρήσεις που
δραστηριοποιήθηκαν στην αγορά πλειστηριασμών,
συμπεριλαμβανομένων εταιρειών με διαδικτυακές
πωλήσεις αλλά και άλλες με πωλήσεις εκτός
διαδικτύου. Η απασχόληση στον τομέα μειώθηκε
περίπου 2% από έτος σε έτος, με σημαντικές
μειώσεις σε ορισμένους από τους οίκους
δημοπρασιών υψηλού επιπέδου.

vi. Οι συλλέκτες
1. Έρευνα του Arts Economics και του UBS
Investor Watch σε 10 αγορές κατέδειξε ότι οι 2.569
συλλέκτες HNWI είχαν ενεργή συμμετοχή στην
αγορά τέχνης κατά το 2020 παρά την πανδημία
COVID-19. Το 66% των ερωτηθέντων ανέφεραν ότι
η πανδημία αύξησε το ενδιαφέρον τους για την
συλλογή τους.

4. Το παγκόσμιο εμπόριο τέχνης ξόδεψε περίπου
16,6 δισεκατομμύρια δολάρια σε μια σειρά
βοηθητικών
και
εξωτερικών
υπηρεσιών
υποστήριξης άμεσα συνδεδεμένες με τις
επιχειρήσεις του κλάδου, μείωση 16% από το 2019.

2. Οι συλλέκτες της γενιάς των «Μιλένιαλ»1 ήταν οι
καταναλωτές με τις υψηλότερες αγορές σε αξία το
020, με το 30% να έχει ξοδέψει πάνω από 1
$εκατομμύρια έναντι 17% των «Boomers» HNWI2.

5. Οι δαπάνες για εκθέσεις τέχνης δεν ανήλθαν σε
υψηλά επίπεδα κατά τα προηγούμενα έτη, 24% το
2019 και μόλις 10% του συνόλου το 2020. Έμποροι
και δημοπρατικοί οίκοι διέθεσαν περισσότερα
κονδύλια στην πληροφορική, με τις δαπάνες τους να

3. Παρά τους περιορισμούς που ισχύουν, οι
συλλέκτες HNWI εξακολουθούν να αγοράζουν
1

2

HNWI Millennials - Τα άτομα της γενιάς
Μιλένιαλ, γνωστοί και ως Γενιά Υ, γεννήθηκαν
μεταξύ 1981 και 1997

HNWI Boomers - Τα άτομα της γενιάς
Μπούμερς, γνωστοί και ως Μπέιμπι μπούμερς,
γεννήθηκαν μεταξύ 1946 και 1964
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ανεβαίνουν κατά 80% από έτος σε έτος, σε 3,5
δισεκατομμύρια δολάρια.

3. Συζήτηση
Οι αριθμοί που αναμφισβήτητα λένε την αλήθεια
αλλά και η «μαγεία» της στατιστικής στέλνουν
αρκετά μηνύματα για την συμπεριφορά της
συγκεκριμένης αγοράς. Μέσα από τον αρνητικό
αντίκτυπο που είχε η πανδημία στην παγκόσμια
αγορά, εξ ανάγκης, αναδύθηκε η ψηφιακή
καινοτομία. Η ασφάλεια, η διαφάνεια και η
ολοκληρωμένη πληροφόρηση στις διαδικτυακές
αίθουσες προβολής, δοκιμάστηκαν με απόλυτη
επιτυχία. Δημοπρατικοί οίκοι, γκαλερί και έμποροι
θα επενδύσουν τα μέγιστα σε αυτές. Τέλος, όλο και
περισσότερο HNWI επενδύουν σε έργα τέχνης, είτε
από αγάπη προς την τέχνη, είτε γιατί το θεωρούν ως
μία ασφαλή επένδυση. Πέραν από την αγορά,
αλλάζει και το ίδιο το «προϊόν». Η Κινεζική τέχνη
φαίνεται να αποκτά οπαδούς. Τα Μοντέρνα,
μεταπολεμικά και σύγχρονα έργα τέχνης κερδίζουν
έδαφος έναντι των Ιμπρεσιονιστικών και ΜεταΙμπρεσιονιστικών έργων. Τέλος, καταγράφεται μια
μικρή αλλά σταθερή αύξηση στην αγορά έργων
κορυφαίων ζώντων καλλιτεχνών.

Βιβλιογραφία
1. McAndrew, Cl. (2021) The Art Market 2021
https://d2u3kfwd92fzu7.cloudfront.net/TheArt-Market_2021.pdf
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Figure 6. Photo by Maria Pallecaros-Theoklitou
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2020). As of 19 March 2020, almost a billion of
young people, as declared by UNESCO, had to stay
away from schools and Universities. Following the
government's requirements for “nonstop teaching
and learning,” coordinated under a common
European response to the outbreak of COVID-19
(Coronavirus European Response, 2020), most
Cypriot Higher Education Institutes (HEI)
commenced distance learning mode of delivery for
each Programme of Study, applying online and
digital tools and techniques (CYQAA, 10 March
2020). HEIs reassured “the high quality of education
offered by universities in Cyprus continues to be
assured, with the active support and constructive
contribution of the Cyprus Agency of Quality
Assurance and Accreditation in Higher Education
(CYQAA)” (Rectors Conference, 2020). In a short
time period, hundreds of faculty staff started to teach
online while their students had to stay at home and
take the courses through specialized platforms,
following the guidance by CYQAA which
underlined the need students not to drop a whole
year (CYQAA, 10 March 2020).

The Impact of
Educational
Approaches in Cyprus
During COVID-19
Restrictions1
Christodoulides Costas
Alexander Research Centre, Alexander College, Larnaca,
Cyprus

Abstract The objective of this study was to
identify how teaching staff in Cyprus adjusted
teaching methodologies during 2020 COVID-19
restrictions and what their expectations were in
regards to intended learning outcomes of their
students. This is fundamental in case COVID-19
restrictions and on-line learning is extended in the
future. First results of a group of sixty-two lecturers
show that the majority of the respondents has at least
to some extent adapted conventional methodologies
of teaching to the new conditionalities. Also, that
restrictions have for a large group of lecturers
negatively impacted quality of teaching while about
half of the lecturers consider that the attainment of
intended learning outcomes for students may have
been curtailed.

On March 31st the CYQAA Guidelines for Quality
Assurance allowed alternative forms of student
evaluation permitting thus both studying and
assessing in distance mode, facilitating also the
needs of many international students who were not
permitted to return to Cyprus from their home
countries. Approximately 50,000 Cypriots,
Europeans and International students are enrolled in
HEIs of 53% are non-Cypriots based on Ministry of
Education calculations.
Teaching techniques and approaches are of a
paramount importance (Toquero, 2020). Online
learning techniques allow flexibility in terms of time
management and place of teaching as pointed by
Corbeil (2007) and offer the possibility, under
specific circumstances, to students to self-regulate
learning (video on demand) as per Sha Looi (et al.,
2012). Online Learning tools in Higher Education
can assist in improving teaching quality (CaballeroHernandez, 2020). Within a small period of time
after its eruption, the COVID-19 pandemic
enhanced the role of remote working, e-learning,
video streaming on a broad scale (Ebner et al.,
2020). Though the aforementioned are true, there is
“ambiguity and disagreement about what to teach,
how to teach, the workload of teachers and students,

Keywords: on-line learning, HEIs, COVID-19,
adaptation strategies, learning outcomes, students

1. Introduction
COVID-19 was declared a pandemic by the World
Health Organization (WHO) on 11 March 2020 and
expanded around the globe. Educators in Cyprus,
experienced challenges in having to adapt
programmes and learning across the education
continuum (Cleland et al., 2020) undergoing an
unprecedented “migration” from traditional in-class
face-to-face education to online education (Bao,
1

This is a newer version of an article presented on
3 June 2021 at the International Scientific and
Practical Online Conference: Experience and
Prospects for the Development of the Export
Potential of Educational Services in Higher
Education organised by the Ministry of Health of
the Russian Federation Federal State Budgetary
Educational Institution of Higher Education "Kursk

State Medical University", International Medical
Institute, Ministry of Health of the Republic of
Uzbekistan, Fergana Medical Institute of Public
Health. https://ksmu.com.my/12-countries-of-theworld-and-23-constituent-entities-of-the-russianfederation-at-the-ksmu-conference-jun-4-2021/
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the teaching environment, and the implications for
education equity” (Ali, 2020). Moreover,
deficiencies, such as inexperience of online
teaching, complex environment at home, are also
present ((Murgatrotd, 2020).

peers for Teaching during
COVID 19 restrictions

1.1 Purpose.
The objective of this study was to explore the
potential adaptation of learning methods during the
transit from face to face to online teaching during
COVID 19 restrictions and to contribute to
discussions about quality in teaching and learning
outcomes acquired by students during this period of
time. Such research is useful to enhancing the
adaptation of the learning process to the new
conditions posed by the pandemic.

3

Received and discussed
with peers Guidelines and
or best practices for
Teaching during COVID
19 restrictions

31.53%

35

4

I
have
specifically
Discussed Best Practices
for Teaching with peers
during
COVID
19
restrictions

15.32%

17

5

None of the Above

2.70%

3

Total

100%

111

1.2.Methodology
Participants consisted of 62 academics from four
HEIs in Cyprus, who after approval by the National
Bioethics Committee of Cyprus, were administered
an online questionnaire consisting of fifteen
questions.

Almost all have regularly taught via distance online
learning during COVID-19 restrictions (96.4%) as
seen in Table 2)

2. Sociodemographic
characteristics of the sample

Table 2. Have you regularly taught via distance online
learning during COVID-19 restrictions?

The majority of the participants has over ten years’
of teaching experience (n=36), eight have more than
six years of experience and the rest, five years or
less. As far as their job status is concerned, the
majority (n=41) is full time and the rest work on a
part time contract. 89% of the participants normally
teaches (last three years) at undergraduate or both
undergraduate and postgraduate levels.

#

1

2

3. Findings
The vast majority of the sample (97%) had received
and or discussed guidelines or best practices in
teaching online during COVID-19, therefore were
familiar with distance learning strategies and
methodologies (Table 1).

3

Table 1. Have you formally received/discussed with
peers guidelines and or best practices for Teaching
during COVID 19 restrictions? You are allowed to
respond to more than one answer

4

Answer
I have regularly taught via
Distance Online Learning
during
COVID-19
restrictions
I have NOT regularly
taught
via
Distance
Online Learning during
COVID-19 restrictions
I have regularly taught
BOTH via Distance
Online Learning AND
Face to Face Learning
during
COVID-19
restrictions
I have only taught
regularly via Face-to-Face
Learning during COVID19 restrictions
Total

#

Answer

%

Count

1

Received Guidelines and
or best practices for
Teaching during COVID
19 restrictions

21.62%

24

2

Discussed Guidelines and
or best practices with

28.83%

32

%

Count

73.21%

41

3.57%

2

23.21%

13

0.00%

0

100%

56

Figure 1. shows that 46% of the sample experienced
a
fundamental
shift
of
teaching
strategy/methodology due to COVID-19 restrictions
while 51.7% made at least minor interventions to
teaching strategy and methodology of teaching due
to COVE-19 related restrictions.

41

Education and Design Learning-Recovering from COVID-19 Isolation? | Alexander Research Academia Bulletin
Figure 1. Influence to teaching strategy

expect from your students in comparison to last year
(2019-2020)? You may choose up to two options

Answer
I expect students to acquire
the
intended
learning
outcomes at the same level
like last year
I expect less students to
acquire intended learning
outcomes in comparison to
last year
I expect more students to
acquire the intended formal
learning
outcomes
in
comparison to last year
I expect more students to
acquire
less
learning
outcomes in comparison to
last year
I cannot respond because: i
was not teaching last year/i
was teaching in other
programmes/other reasons

Table 3 shows that out of 20 techniques, teachers
pointed to discussion, lectures, and case study as the
most
helpful
techniques
in
transferring
knowledge/learning outcomes during COVID-19
restrictions, to students. Closely follow,
assignments, exercises and break out rooms for
collaboration.
Table 3. Based on your recent experience (last 12 months)
which teaching/learning method-technique have you
found MOST helpful in transferring knowledge/learning
outcomes during COVID-19 restrictions? You may
respond to up to three choices

Total

%

Count

53.97%

34

30.16%

19

6.35%

4

7.94%

5

1.59%

1

100%

63

Teachers were asked which three teaching/learning
methods-techniques would they consider as
indispensable to use should COVID-19 restrictions
continue through to the next year. Again, lectures,
discussion, assignments were by far the top three
methods which teachers propose (Table 5).
Table 5. If COVID-19 restrictions continue through to the
next year, which THREE teaching/learning methodstechniques would you consider as indispensable to use?

The majority of the participants (54%) believe that
students will “acquire the intended learning
outcomes at the same level like last year” (2019)
while 30% “expect less students to acquire intended
learning outcomes in comparison to last year”
(Table 4).
Table 4. Based on your recent (last 12 months) experience
(during COVID-19 restrictions), when learning is
concluded, what quality of learning outcomes do you
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#

Answer

%

Count

4

Lectures

17.55%

33

5

Discussion

14.89%

28

6

Assignments

12.23%

23

7

Quizzes

6.38%

12

8

Demonstration

3.72%

7

9

Storytelling

2.13%

4

10

Tutorials

5.32%

10

11

Case Study

4.79%

9
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12

Brainstorming

4.26%

8

13

Exercises

6.38%

12

14

Role Playing

2.66%

5

15

Studios

1.60%

3

16

Flipped
ClassroomLearning
(Students
Actively Participating in
in-class (online learning
included)
Learning
Activities through home
preparation)

2.66%

5

17

Debate

2.13%

4

18

Mini Projects

0.53%

1

19

Short Videos

3.72%

7

20

Mentoring

0.53%

1

21

Case Teaching

1.60%

3

22

Outdoor Activities

1.60%

3

23

Breakout Rooms
Collaboration

5.32%

10

100%

188

for

Total

4

In a somewhat negative
way/ΜΕ
ΚΑΠΩΣ
ΑΡΝΗΤΙΚΟ ΤΡΟΠΟ

41.07%

23

5

No impact on the quality
of
my
teaching
delivery/ΚΑΜΙΑ
ΕΠΙΔΡΑΣΗ
ΣΤΗΝ
ΠΟΙΟΤΗΤΑ
ΤΗΣ
ΔΙΔΑΣΚΑΛΙΑΣ ΜΟΥ

25.00%

14

Total

100%

56

4. Discussion
This study aimed at exploring the adaptation of
learning methods during the transition to online
teaching during COVID-19 through assessing the
views of academics in HEIs of Cyprus about the
impact restrictions had on quality in teaching and
learning outcomes acquired by students. Despite the
small sample, there are indications that HEI teachers
in Cyprus use discussion as a technique more rather
than for example lectures or at least at the same
extent therefore attempting to keep the concentration
and interest of students to the distant learning
content. Along with assignments (instead of written
exams and tests), academics view these three
methods as indispensable to their online teaching
should restrictions continue. A noteworthy share of
the academic personnel reported negative impact of
COVID 19 to their quality teaching at least to some
extent. This realistic approach may be potentially
associated to the non-optimistic expectation
(expressed by one third of the participants), that
fewer students are expected to acquire intended
learning outcomes in comparison to 2019-2020.
This may challenge findings that show that there is
a significant positive effect of the COVID-19
confinement on students’ performance (Gonzalez,
2020). Indeed, challenges both to national and
international students may depend on how the
learning process develops therefore positive or
negative outcomes are open and may even coexist.
To this end, new methods need to be employed to
facilitate a student-centered environment despite
difficulties (ECTS Users’ Guide, 2015).

Finally, in assessing the positive or negative impact
COVID-19 restrictions had to the quality of teaching
delivery (Table 6.), 40% reported a somewhat
negative impact on the quality of teaching and 32%
that the quality of teaching was positively
influenced. For some, 27% there was no impact on
the quality of their teaching therefore, no influence
of student intended learning outcomes.
Table 6. COVID-19 restrictions have impacted the quality
of my teaching delivery

#

Answer

%

Count

1

In an absolutely positive
way/ΜΕ ΑΠΟΛΥΤΩΣ
ΘΕΤΙΚΟ ΤΡΟΠΟ

12.50%

7

2

In a somewhat positive
way/ΜΕ
ΚΑΠΩΣ
ΘΕΤΙΚΟ ΤΡΟΠΟ

19.64%

11

1.

3

In an absolutely negative
way/ΜΕ ΑΠΟΛΥΤΩΣ
ΑΡΝΗΤΙΚΟ ΤΡΟΠΟ

1.79%

1

2.
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