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Abstract Graphic design was once regarded as a 
practice devoted to traditional print media, our 
streets inundated with visual clutter, remnants of 
flyers scattered on the ground, posters pasted on 
walls, shelves stacked with magazines from fashion 
to car enthusiasts, and a hoard of business cards 
inflating our wallets. Human behaviour, social 
change, environmental concerns, health and safety 
issues, and advancements in technology have 
transformed the face of graphic design in a 
competitive and evolving environment. What does 
the future hold for the industry and can innovators 
find new ways to preserve the aesthetic appeal of 
tactile design whilst moving ahead with the times? 
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1. Introduction 

Graphic design has experienced many 
transformations throughout history, adapting and 
shaping design concurrent with society, art 
movements, trends, technology, and economical 
standing. Strategic thought processes and future 
design projections are usually based on extensive 
research by analysing past trends and also by 
tracking current styles, cultural sways and fashion. 
Certain stimuli can make an enormous impact on 
how a designer draws inspiration from different 
media like; advertising, music videos, fashion 
shows, interior textiles, celebrities initiating a trend, 
a scene from a movie, a social movement, or a 
momentary fad. The application of design is also 
changing by trying to meet the demands of new and 
emerging technologies and most definitely social 
media which has proved to be an efficient 
communication tool in reaching wider audiences at 
a much lower cost. Design goes through many 
milestones and the evolution of hi-tech applications 
can play a major role in the transformation of 
graphic literature and how it is communicated. 
However, unforeseen circumstances can also prompt 
spontaneity and change the course abruptly, hence 
the Covid-19 pandemic.  
 

We not only live in an ever-changing society 
connected through a multitude of digital 
information, but also a world with unprecedented 
situations as with the global health pandemic. It was 
unexpected, relentless and is still imposing harsh 
restrictions on our way of life and our means of 
communication. Pre-Covid, the print industry was 
still a driven practice with an assortment of tangible 
material such as business cards, club flyers, menus, 
posters, display banners and invitations. High 
demands for graphical content such as info-posters, 
floor stickers and multimedia platforms had 
increased within days. Designers were working 
constantly, adjusting information on the procedures, 
safety regulations and statistical charts on TV news 
channels, whilst data was being updated from one 
day to the next.  The public was afraid and relied on 
communication to proceed with daily activities, 
particularly by visiting public spaces. Graphic 
design was at the forefront and was forced to change 
the route of linear development and adapt to an 
alternative practice from sharing tactile information 
to which we are accustomed.  

 

  

  

Images: Examples of info-graphics during the Covid-19 
pandemic in public spaces. 
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2. Results and Analysis 

The analysis of an online survey conducted for both 
male and female subjects from various age groups 
indicates that the transition from social inactivity to 
a slight resurgence has not fazed the public’s 
habitual handling of tangible products to a great 
extent. Even though public spaces have been 
adapted to safeguard the public’s wellbeing, the 
reaction to handling 3D and printed material was 
somewhat varied according to demographics.  A 
high percentage of participants from the United 
Kingdom expressed more concern over the handling 
of packages in supermarkets than those in Cyprus. 
This could indicate that the scale of severity in each 
country can play a major role in public response. 
Drastic modifications to essential graphic 
applications such as packaging design in 
supermarkets are unlikely to change instantly. 
However, human behaviour has changed the way we 
interact and how we respond to tactile surfaces by 
using hand sanitisers regularly.  The majority of 
participants stated that their safety habits have 
changed dramatically when asked about the use of 
hand sanitisers before and after the pandemic. 
Another medium that was addressed in the survey 
was the exchange of business cards. Many designers 
have expressed doubt on the longevity of the humble 
5x9 cm card in a post-covid society, even though 
business cards have survived a multitude of 
technological developments over the years.  In a 
digital-dominated environment, their endurance is 
quite remarkable considering most people use their 
smartphones for absolutely everything.  The 
tradition of exchanging cards is not only an effective 
way to promote businesses, it is also the authenticity 
of the whole experience, the tactile response to the 
paper, the aesthetics of the design, receiving the card 
is compelling, almost like the sense of gifting a 
token, actually a similar experience to those 
preferring to read a physical book. From the survey 
results, it is evident that the younger generation 
prefer to receive material in digital form as opposed 
to the higher age group who do not want to break 
with tradition and favour printed media, although 
some were still apprehensive with the health 
concerns.  Product designers and manufacturers are 
revolutionising ways to minimise contact with 
surfaces, discussions and concerns within the 

graphic design industry have already prompted 

research into ground-breaking solutions 
relating to print media. One exciting innovation 

is the use of ‘Antimicrobial Technology’ which 

is a substance used to coat various surfaces to 

inhibit bacteria, including paper.  This opens a 
flood gate of opportunities for designers and printers 
to find alternative ways to help stop the spread of 
bacteria and viruses such as E-Coli and MRSA. 
Although protection against Covid has not been 

developed yet, the possibility is promising, not only 
for Covid but for future pandemics.  

 

 

Images: Examples of Antimicrobial Technology in use. James 
Cropper Papers and Kleenex Antiviral Tissue Package.  

In addition to the issues regarding health and safety, 
topical developments in technology have advanced 
at such a rapid pace, that many companies and 
organisations are struggling to keep up with the 
times. Graphic designers are now compelled to adapt 
conventional practice and find developing design 
solutions to meet the technological demands, needs, 
and expectations of the younger generation labelled 
‘Gen Z’ who were born and raised in a digital 
environment. Although change is inevitable this 
does not necessarily mean that traditional methods 
should be entirely discarded. There is a bridge where 
the two can meet, communicating a message, where 
design and technology unite in harmony. The 
designer’s role is to grow with social and 
technological transformations and to find new and 
innovative ways to connect with the public, whether 
it’s to promote a company or inform the public of a 
special event. For example, many claims that ‘Print 
is Obsolete’ and in the next twenty years or so there 
will be no need for posters is debatable. Most would 
argue that we are saving paper and therefore more 
environmentally friendly, even though the findings 
from the survey suggest that 17.2% were not 
concerned with the environment and 15.6% were 
unsure which is quite alarming. There are many 
ways to recycle and conserve paper as the biggest 
problem is deforestation. Designers are constantly 
searching for alternative solutions so we do not lose 
the emotional and tactile connection to the printed 
page, even the move to online publications can also 
affect our carbon footprint as we must consider that 
energy is also consumed to power the servers.  
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There are many discussions on both the 
positives and the negatives of print design. We 
possibly need to change perspective and look at both 
arguments by merging print and technology which 
could benefit a certain group. Introducing more 
progressive solutions to print such as responsive 
materials which are special coated surfaces that 
respond to touch, light and temperature have many 
benefits. These applications have the potential to 
evolve and communicate to a selective audience 
with particular needs such as those with mild to 
profound cognitive disabilities including dyslexia, 
dyscalculia, ADHD and autism. Assisted technology 
will make a profound difference and allow the 
viewer to interact with a poster or turn the pages of 
a book accompanied by sounds and lights thus 
utilising their senses for a more proficient learning 
experience.  

 

 

Image: Child playing with the sensorySURFACE | 
stretchCOLOR prototype, where pressure applied to the 2D 
textile determines the colour being projected onto the surface. 

3. Discussion  

The possibilities and a way forward regarding health 
and safety are exciting and the potential for learning 
with tactile and interactive graphics is a prospect 
with many benefits. We cannot ignore progression 
or abandon tradition altogether, however, we can 
find a common ground, an amalgamation where 
technological demands and conservation unite, 
preserving values yet paving way for efficient and 
cost-effective solutions. Technology does have 
immense advantages and essential in preparing for 
unexpected occurrences such as with the pandemic. 
A generation where graphic design practice relied on 
rudimental tools and hours were spent preparing 
artwork is not a tradition that designers want to 
return to. The key role for a graphic designer is to 
consciously engage in global issues and contribute 
to society with purpose, function, innovation and 
visual sensitivity. Can a future world that will surely 
be dominated by technology continue to 
accommodate tangible forms? It may not even alter 
radically as we can trace back design developments 
through historical examples. But at present we do 
not know where the revolution of technology will 

even take us, we may adopt a more hyper-realistic 
visual style with 3D renders, high-tech media that 
hasn’t even been invented yet, our cities immersed 
with holographic advertisements, info-graphics 
presented through AR Technologies (Augmented 
Reality where the viewer has the ability to interact 
with hand-held devices), VR (Virtual Reality), and 
more diverse and fantastic applications we only see 
in futuristic movies.  

  

 

Images from Techwalls and Huffpost: Examples of Augmented 
Reality and a possible future dining experience, a Japanese 
restaurant with no employees. 

 

REFERENCES 

1. NCERT. (2011), Towards a New Age in Graphic 

Design-Textbook in Graphic Design. 

2. Macharla, K. (2017), Modern-Issues Related to 

Graphic Design and Their Solutions in a Historical 

Perspective.  

(PDF) Modern-day issues related to Graphic Design 

and their solutions in a Historical perspective 

(researchgate.net) 

3. Curtis, A. (2021), What Design Trends Can Tell Us 

About the Post-Pandemic Future. 

https://atlanticbrandpartners.com/perspectives/what-

design-trends-can-tell-us-about-the-post-pandemic-

future/ 

4. Cantrell, A. (2020), This Is a Mostly True Story 

About…Business Cards - Think Covid kills the 

centuries-old practice of sharing cards? Think again. 

https://www.institutionalinvestor.com/article/b1mw

cw55h6c8p8/This-Is-a-Mostly-True-Story-About-

Business-Cards 



Education and Design Learning-Recovering from COVID-19 Isolation? | Alexander Research Academia Bulletin 

29 
 

5. Business & Catdi Industry News. (2020), Why 

Business Cards are Still Relevant in 2020. 

https://www.catdi.com/why-business-cards-are-still-

relevant-in-2020/ 

6. https://www.twosides.info/UK/antimicrobial-

coatings-for-paper/ 

7. https://nouse.co.uk/2017/11/21/what-is-the-

environmental-impact-of-print-media 

8. https://www.bbc.com/future/bespoke/made-on-

earth/how-paper-is-helping-to-fight-covid-19.html 

9. https://www.techwalls.com/the-ar-vr-technologies-

usage-prospects/ 

10. https://redshift.autodesk.com/architecture-for-

autism/ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


